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Legislative Update

The Karoub 
Report

Submitted by AFD's Legislative 
Consultants, Karoub Associates/ 

Mel Larsen
W hile the 1999-2000 

Legislature w as the first ever 
convened under the uncertain 
cloud o f term lim its, the 
republic rem ained intact.
Some were quick to blame 
term limits for the turm oil 
that accom panied 
deliberations on the House 
floor during the past session, 
but then turm oil has always 
been the com panion o f 
controversial legislation, long 
before term limits.

It was a Republican 
agenda, fore to aft. For the 
first time in recent m em ory, 
the GOP controlled the 
Executive, Legislative and 
Judiciary (Suprem e Court) 
branches o f  state governm ent. 
Accomplishments were 
many, but partisanship 
hovered over the process.

Bills moved swiftly 
torcmgh the process as the 
90 Legislature wasted little

See Karoub Report 
page 4
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Working hard for our members.

Meet 
the 

AFD 
staff!

Maybe you 've called on the phone and spoken to us, but don 7 know the face behind the name. Well, here we are, 
the AFD staff. Pictured left to right: Dan Reeves, deputy director; Sylvia Youhana, executive assistant; Rebecca 
Henrich, special events manager, Liz Arbus, services manager, Ruel Williams, community relations; Judy Shaba, 
AFD Services Group; Stephanie Amyot, advertising; Tom Amyot, special events and advertising; Michele 
MacWilliams, AFD Food & Beverage Report editor; Cheryl Twigg, office manager; Harley Davis, coupons; and 
Ray Amyot, advertising. Missing from the photo is President Joe Sarafa (he was holding the camera!)

February 2000

Brown Forman 
Beverages 

supports AFD 
scholars

T he A ssocia ted  F ood 
D ealers w ould  like to 
thank B row n F orm an 

|  B everages and all o f  our 
m em bers fo r prom oting  
C anad ian  M ist during  the 
holiday  season. W ith  you r 
help , w e w ere able  to  raise 
ov er $5 ,000  fo r the A FD  
S cho la rsh ip  Fund. T hank 
you all and  we look 
forw ard  to  yo u r con tinued  
support tow ard  education .

Retailers and manufacturers 
can grow the 

whole health business
The author suggests new approaches to the supplier/ 
retailer trading relationship that will help both sides 
nurture and develop the whole health business...and 

questions that must be asked by those thinking of making 
the commitment.

by Bill Bishop,
President, Willard Bishop Consulting

G row th in the grocery business is 
slow ; this is an unfortunate fact o f 
life. But it com es as no surprise. 
W hat does com e as a surprise is how 
tentatively the grocery business is 
approaching the huge potential o f 
w hole health, do-it-yourself-health , 
self-care, o r w hatever you call it.

Conservatively, “w hole health” is 
a $150 billion opportunity. With 
notable exceptions, how ever, it 
doesn’t look like the superm arket 
business is going to get its fair share 
o f  this business in the short term. 
W hy?

T here’s no sim ple answ er, but it 
appears that a  significant part o f  the 
puzzle relates to the way retailers 
and m anufacturers/suppliers do 
business w ith each other w hile 
serving the m ass m arket custom er. 
M ost aspects o f  current relationships 
focus on the narrow er issue of

m axim izing each  p layer’s revenue 
versus taking the m ore grow th-oriented  
strategy o f  w orking together to “grow  
the pie.” The good new s is that there 
are exam ples o f  this grow th-oriented  
collaboration and how w ell it w orks.

W hat have we learned about this 
trading relationship from  experience 
w ith m eal solutions as w ell as our early 
experience w ith w hole health so lu tion
selling that can be used by o thers to 
m ake this work better ?

H ere are four new  approaches to 
supplier/retailer trading relationship 
that I believe have d irect application 
for capturing a fair share o f  this w hole 
health  opportunity.

C o -M ark e tin g . Retailers need to 
accept that they have a big m arketing 
jo b  to do and that this jo b  pushes the 
lim its o f  their m arketing skills and

See Whole Health, page 14

AFD offers discounts to 
FMI’s Supermarket 

Convention
The F ood M arketing  In s titu te 's  annual 

S uperm arket C onven tion  & E ducational 
E xposition  is the largest, m ost com prehensive  
annual even t o f  its kind in the w orld . H eld 
M ay 7-9 at M cC orm ick C en ter in C hicago, 
the Show  features ov er 1,400 exh ib ito rs, 30+ 
educational w orkshops, and idea exchange 
events as w ell as the presen tation  o f  F M I's  
annual s tate-of-the-industry  research . This 
event is a ttended by a  w orld-w ide aud ience o f 
retailers and w holesalers. T h is y ea r's  them e: 
FM I C onnecting  w ith Y our Future. Featured 
pavilions include: SuperT echM art 
(w w w .supertechm art.com ) and W hole 
H ealth. For m ore inform ation , visit 
w w w .fm i.o rg .

A FD  is p leased  to once again o ffer a 
G roup A dvantage P rogram  for this im portant 
convention , w hich m eans sav ings for you. 
R egister today and take advantage o f  the 38% 
d iscount - tha t’s a $125 savings! Join ing  
A F D ’s group also  enables you to  take 
advantage o f  o ther G roup P rogram  benefits 
such as a priority  custom er service w indow  at 
the Show , recognition in the Show  G uide and 
prom otional gifts! T o  find out m ore, call Dan 
R eeves at 248-557-9600.

MarkeTechnics 2000 reminder
If y o u 're  hungry for fast breaking  food and 

technology new s, head to  F M I’s 
M arketTechnics 2000 C onvention  at 
M oscone C onvention  C en ter in San 
Francisco. For m ore info, call 
(202) 452-8444.

V is it o u r  W e b  s i te  a t :  h t t p : / /w w w .c s to r e c e n tr a l .c o m /a f d .h tm
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FOR THE COOLEST, MOST
REFRESHING BEVERAGES

IN  THE BUSINESS, 
YOU'RBGETTING

LOOK TO YOUR 
LOCAL PEPSI

\  BOTTLING GROUP.

For more information:
Coldwater
Detroit
Flint
Grand Rapids 
Howell 
Kalamazoo -  
Lachine (Alpena) 
Lansing 
Milan  
Mt. Pleasant 
Petoskey  
Pontiac  
Port Huron  
Saginaw 
St. Joseph 
Traverse City 

 West Branch

(517) 279-8436 
(313)832-0910 
(810) 237-7100 
(616) 285-8200 
(517) 546-2777 
(616) 226-6400 
(517)379-3264 
(517)321-0231 
(734)439-2451 
(517) 772-3158 
(616) 347-6663 
(248) 334-3512 
(810) 987-2181 
(517)755-1020 
(616) 927-6904 
(616) 946-0452 
(517)345-2595
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By Joe Sarafa 
AFD president

In O ctober, I delivered  a speech to 
independent grocery and  convenience 
store retailers at the Southfield  M anor.
I spoke about the fu ture o f  the food 
industry for independents. In case you 
m issed it, here is a synopsis:

G r o w in g  s to r e s  a n d  a  
s h r in k in g  in d u s t r y

M ega m ergers have crea ted  five 
giant retailers: A lbertson, Kroger. 
Safew ay, A hold and W al-M art. 
T ogether they control alm ost 40  percent 
o f  the m arket in this country . Is this 
fact bad or good? W ell right now . I 'm  
w illing to bet you d o n 't have an 
A lbertson, Safew ay, A hold or W al- 
M art near you. But long term , it could 
m ean fierce com petition  for the 
independent retailer.

You probably already foave a  Rite 
A id, CV S (A rbor) or W afgr'ecn's 
nearby and they are hurting your

business. If  you d o n 't have a drug 
store near you, you ce rtain ly  have a 
S hell, M obil o r Sunoco  that is 
com peting  w ith you for the sam e 
custom ers. It is true that cha in s  have 
cut in to  the in d ep en d en t's  business.

At the sam e lim e that cha ins are 
gobbling  up sm aller retailers, super 
cen ters have seen exp losive grow th.
In 1992 there w ere only  173 super 
cen ters in th is country . Six years 
later, in 1998, there w ere 772 super 
cen ter stores. S uper cen ters have 
grow n in size as w ell, from  an 
average o f  130,000 square feet to 
180,000.

W hat does th is m ean to  you? Right 
now  there are 60  M e ije r stores and 
seven Super K -M arts in M ichigan. 
W al-M art is schedu led  to open its 
first M ichigan super cen ter in 
C o ldw ater and convert ex isting  stores 
in St. Johns and C harlo tte  to  super 
centers. K -M art opened super centers 
in T ay lo r and R oseville  at the end o f  
1999. M eijer’s opened stores in 
M ason and Three R ivers last m onth 
and has plans to open stores in 
C harlo tte , C oldw ater, L udington. 
L ivonia. W ashington  Tow nship , 
A uburn H ills. H am pton T ow nship  
and Plainw ell in 20 0 0 .

A nother recent deve lopm ent is that 
W al-M art is expanding into the food 
business. In addition , to its 441 super

The G rocery Zone

cen ters. W al-M art has now  
recogn ized  the value o f  sm aller stores 
o f about 40 ,0 0 0  square feet and  will 
be open ing  m ore o f  these new  
“N eighborhood  sto res ' soon.

F o o d  a n d  th e  i n t e r n e t
Buying food and even a lcoho lic  

beverages on line is a g row ing  trend. 
Large com pan ies and sm art people 
are putting  big m oney into this. Last 
year, on line g rocery  sales totaled 
abou t $150  m illion . T h a t's  less than 
one percent o f  the m ore than $440 
billion  in total in food and  beverage 
sales. B ut are  they a th rea t?  Som e 
peop le expect the ir sales to  rise to 
m ore than 3.5 billion  by 2002. 
A lthough the m arket is deve lop ing  
slow ly , those sales are go ing  to  com e 
from  som ew here, possib ly  you.

M ost onl ine com pan ies are  starting 
on the W est o r East C oast but it w o n 't 
be long before they get to  M ichigan. 
O f  course there are  a lot o f  problem s 
w ith shopping online: late deliveries, 
ex tra  costs , and  the w hole issue o f 
perishables. H ow ever, shopping 
online is a w ave o f  the future.

E B T  a n d  th e  in d e p e n d e n t
Now le t’s ta lk  abou t EBT 

(E lectron ic Benefit T ransfer). As 
m ost o f  you kn o w . the State o f  
M ichigan w ill start paying 
governm ent benefits in the form  o f  a 
debit card. T his program  w ill roll out 
in Jackson C ounty  around M ay o f 
2000. A lthough it initially will 
involve F ood Stam ps, even tually  it 
w ill involve W IC  and o ther 
governm ent program s. I expect this to 
have an im pact on both your food 
sales and you r check cashing 
business.

T h e  I n d e p e n d e n t ’s  d i l e m m a
So w hat have we got? The bottom  

line is this. The big are getting  bigger 
and the sm all are going  out o f 
business. W hat are your op tions?  I 
only see tw o. O ne is to  get out now 
w hile you still have a chance. Send 
your kids to  co llege; m ake sure they 
d o n 't w ork in the grocery store 
business. Buy a hotel, a gas station, a 
D ollar S tore, o r som e o ther business 
that has a future.

O ption  tw o. is to spend som e 
m oney and m odernize you r store.
Y ou can m ake the store appealing by 
sim ply adding a canopy or putting on 
a new brick facade. M ake sure your 
store is bright, clean and well lit. You 
will a lso  need to redo the interior.
A dd a foodservice section, 
particularly  if possib le, a well- 
recognized franchise nam e like 
T u b b y 's  o r A & W.

See Changes, page 5
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The karoub Report 
Continued from page 1

tim e in ad d ress ing  the G o v ern o r’s 
agenda. T h e  issues tha t took  cen ter 
stage and w ere passed  by the 
L eg isla tu re  included:

• A  .5%  cu t in the S tate  Incom e 
T ax  Rate ov er five years.

• A 23 -y ear phase out o f  the 
S ta te ’s S ing le B usiness Tax 
(SB T).

• T he takeover and  reorgan iza tion  
o f  the D etro it P ublic  Schools.

• D rug  T esting  and  fingerp rin ting  
o f  W elfare  recip ien ts.

‘ T h e  use o f  T o b a cco  settlem ent, 
m oney  fo r co llege  scholarsh ips.

• T he passage  o f  a M ajo r U rban 
H om estead ing  package.

• E lim ination  o f  R esidency 
requ irem en ts  fo r m unicipal 
em ployees.

• E lim ination  o f  co llec tive  
bargain ing  fo r D etro it School 
p rinc ipals.

The Half Mile Rule
In an attem pt to  update and 

conso lida te  the vast body o f  
adm in is tra tive  ru les that govern  the 
sale o f  alcoho lic  beverages in 
M ich igan , the L iquor C ontro l 
C om m ission  issued  new  and 
stream lined  rules. F o r the m ost part, 
A FD  had few  problem s w ith  the new  
ru les and tendered  its support for the 
revised  regulations. There w as, 
how ever, one notable excep tion  -  
elim ination  o f  the half-m ile  rule.

C urren tly , all stores selling 
alcoho lic  beverages fo r off-prem ise 
consum ption  m ust be m ore than one- 
h a lf m ile apart. That rule has been in 
p lace fo r decades and w as designed to 
prevent over-satura tion . E lim ination  
o f  the half-m ile rule w ould have 
threatened substantial investm ents o f 
A FD  m em bers.

The A FD  legislative team , 
quarterbacked  by Joe S arafa, sw ung 
in to  action. K aroub A ssociates met 
w ith key leg islators, those serving on 
the Jo in t A dm inistrative Rules 
C om m ittee. M el L arsen m et with 
m em bers o f  the adm inistra tion , both 
in Lansing  and southeast M ichigan. 
Sarafa and the A FD  sta ff  engineered  
hundreds o f  le tters to  the LCC, 
L egislature and G overnor. K aroub 
and Joe S arafa also  m et w ith M ike 
Z im m er, head o f  the G overnor’s 
o ffice on R egulatory A ffairs. Rep. 
K w am e K ilpatrick (D -D etro it) and 
D etroit C ouncilm an Ken C ockre l, Jr. 
m arshaled  the fo rces o f  their c ity ’s 
neighborhoods in opposition  to 
rem oval o f  the rule.

T he effo rt o f Rep. M arc Shulm an 
(R -W est B loom field) w ho 
aggressively  cham pioned the A FD  
argum ent at the LCC and legislative 
level w arrants special m ention.

Eventually , the LCC w ithdrew  the 
rule.

Adult oriented 
materials

In ternet crim es took front and 
cen te r early  in the session . A rm ed 
w ith  ca ses  ch ron ic ling  internet 
seduction  o f  underage  surfers, 
leg islators in troduced  a num ber o f  
b ills  des igned  to  cu rb  abuses. A m ong 
the p roposals  w as a  bill in troduced  by 
Rep. N ancy C assis  (R -N ovi) w hich 
enabled  lib raries to set local in ternet 
po licies and  designa te  te rm ina ls for 
adult and  underage use. T he b ill’s 
rap id  p rogress th rough the leg islature 
w as fueled  by stories o f  how  libraries 
had becom e the new  adult bookstores, 
and it w as all fo r free.

P rio r to  ad journm ent in late 
D ecem ber, a num ber o f  m edia 
accounts involv ing  a rape inc ident in 
M uskegon sparked prom ises o f 
leg isla tive  action  to address local 
units o f  governm ent inability  or 
reluctance to deal w ith adult 
en tertainm ent. T w o  hearings on a so- 
ca lled  pom  package p roposal w ere 
conducted . The b ills  w ould regulate 
adult o rien ted  estab lishm ents and, 
am ong o ther things, p lace tim e 
constra in ts  on the ir hours o f 
operation .

O f im portance to A FD  m em bers is 
that the in ternet crim es and pom  
package ev idence  a renew ed  in terest 
to  deal w ith retail sales o f  adult 
m aterial from  Lansing  and not at the 
local level.

Tobacco
T he regulation  o f  tobacco sales 

con tinued  to  dem and  the resources o f  
the A FD  legislative program .

SB 809 in troduced by Sen. Joanne 
E m m ons (R -B ig  Rapids) addressed  
the G rey M arket cigarette  problem . 
Som e retailers w ere selling cigarettes 
designed for overseas distribution.
The new law rem oves the com petitive 
d isadvan tage and tightened the 
language regarding  d istribution  o f

m ade-fo r-export cigarettes.
In o ther, m ore d istu rb ing  

leg islation , effo rts  con tinue  to  have 
re ta ilers  licensed  fo r d is tribu tion  o f  
tobacco  products. A  num ber o f  bills 
w ith vary ing  app roaches w ere 
in troduced  tha t w ould  enab le  the 
licensing  and revoca tion  o f  that 
license fo r sales o f  tobacco  products 
to  underage purchasers.

C onverse ly , leg isla tion  w as also  
in troduced  that w ould  increase the 
penalties on m inors fo r a ttem pts to  
purchase tobacco  p roducts. C h ie f 
am ong  those pena lties w as revocation  
o f  driv ing  priv ileges.

Food stamps
Sen. B urton  L eland  (D -D etro it) 

in troduced  leg islation  aim ed  at 
retailers  illegally  traffick ing  in food 
stam ps. Specifically , fo r retail 
v io lations L eland  ca lls fo r the 
suspension  o f  liquor licenses, lo ttery  
licenses, and  tobacco licenses.

CCW
M ovem ent on a package o f  bills 

designed  to relax perm its for 
concealed  w eapons w as abruptly  
halted  as gun inc idents engu lfed  the 
nation in 1999. A t y ea r’s end 
Speaker C huck  P erricone (R- 
K alam azoo T ow nsh ip ) indicated  
failure to  pass the gun package w as 
one o f  his big d isappoin tm ents. If  not 
before, the concealed  w eapons issue 
w ill likely be resu rrected  in the lam e 
duck session.

Politics
T he year 2000 is a pivotal political 

year. C ontro l o f  M ich igan’s H ouse 
and Suprem e C ourt w ill be dec ided  at 
the ballo t box in N ovem ber. The 
results w ill determ ine w ho controls 
the redistric ting  process that confronts 
the Legislature every  ten years. 
C ontro lling  the reins o f 
reapportionm ent could  determ ine 
partisan control o f  state governm ent 
for at least the next ten years, but 
probably  longer.

Manage your AirTouch account 
on the Web

W a n t to  k n o w  m o re  a b o u t y o u r  A F D  A irT o u c h  s e rv ic e ?  V is it 
w w w .a ir to u c h .c o m . A irT o u c h  is  m a k in g  it e a sy  fo r  c u s to m e rs  to :

• G e t an  o v e rv ie w  o f  a  s a m p le  b il l
•  G e t a n s w e rs  to  f re q u e n tly  a s k e d  q u e s tio n s
• V iew  y o u r  a c c o u n t b a la n c e  a n d  c u r re n t in v o ic e
• S ig n  u p  fo r  M o b ile P a y , o u r  f ree , a u to m a tic  b il l p a y in g  se rv ic e
• C h a n g e  y o u r  b il lin g  a d d re s s  in fo rm a tio n
• D isp la y  re c e n t a ir tim e  u sa g e
• A d d  o r  re m o v e  fe a tu re s
• P u rc h a se  c e llu la r  a c c e sso rie s : b a t te r ie s , c h a rg e rs , c a se s , 

h e a d se ts  a n d  m o re
R e g is te r  r ig h t o n  th e  w eb  a t w w w .a ir to u c h .c o m . o r  ca ll 

1 -8 0 0 -3 5 0 -2 8 3 0 . F ro m  y o u r  A irT o u c h  p h o n e  y o u  ca n  a lso  d ia l 
W E B  (9 3 2 ) , a ir tim e  free .
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Calendar
F e b r u a r y  1 -4

J o in t M a rke tin g  C o n feren ce  2000  
L a s  V e g a s  C o n v e n t io n  C e n t e r
L a s  V e g a s  

(7 0 3 )  4 3 7 -5 3 0 0

F e b r u a r y  4

“E sca p e  to  M o n te  C a r lo ”
A F D  A n n u a l  T rade  D in n e r  
P e n n a s , S te r l in g  H e ig h ts ,  M I 
(248 ) 5 5 7 -9 6 0 0

F e b r u a r y  2 0 -2 2  

M A R K E T E C H N 1 C S ®  200 0
M o s c o n e  C o n v e n t io n  C e n te r  
S a n  F ra n c is c o  
(2 0 2 )  2 2 0 -0 7 7 3

F e b r u a r y  2 0 -2 3

F M I  L oss  P reven tio n  2000
S ir  F ra n c is  D ra k e  H o te l 
S a n  F ra n c is c o  
(2 0 2 )  2 2 0 -0 7 7 3

M a r c h  2 7 -2 8

35 th  A n n u a l  F o o d  M a rk e tin g  
C o n fe ren ce
W e s te rn  M ic h ig a n  U n iv e rs ity  
K a la m a z o o

M a y  7  - 10
F M I S u p e rm a r k e t In d u s try  
C o n ven tio n  a n d  E xp o s itio n  
C h ic a g o  
(2 0 2 )4 2 9 -4 5 2 1
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FOOD INDUSTRY ASSOCIATION EXECUTIVES

http://www.airtouch.com


Department of 
Agriculture 
releases food 

inspection 
reports

Changes,
Continued from President’s 
Message, page 3

S o lu t io n s
W e all m ust start w orking  sm art, 

not ju s t hard. Em ploy ca tegory 
m anagem ent. This w ill help  you 
determ ine w hich  products to  p lace on 
you r shelves and it w ill a lso  give the 
data  to  m easure perform ance. So if 
p roduct A sells 10 to  I over product 
B. w e naturally  give it m ore space. 
C ategory  m anagem ent can  increase 
your sales and your profits.

Y ou’ll a lso  need to recognize the 
value o f  E thnic M arketing , it’s hot

and getting  hotter. So  are functional 
foods -  food that c la im s to  have 
nutritional benefits , like low ering  
cho lestero l o r reducing  heart d isease. 
Even som e type o f  frequent shopper 
card  should  be considered .

This business is tough and getting  
tougher. D on’t com pete  on prices 
against the big boys. Y ou w ill lose. 
C om pete on c lean liness, serv ice, and 
variety . T here are still enough  people 
out there w ho d o n 't  w ant to buy their 
cereal w here they buy the ir clo thes 
and people w ho d o n 't  w ant to  w alk  a 
m ile from  the park ing  lot to the store 
entrance.

A nd d o n ’t forget the S tate  is 
cracking  dow n on alcohol, tobacco.

and fo o d  S tam p v io la tions. T hese  
issues m ake it e ssen tia l that you 
properly  tra in  you r em p loyees . N ow  I 
am  pleased  to  tell you tha t in add ition  
to  all o f  A F D 's  o th e r bene fits , we have 
a tra in ing  v ideo  library . W e a lso  have 
D an R eeves, ou r depu ty  d irec to r, w ho 
ho lds classes on p reven tion  o f  sales o f  
a lcohol and  tobacco  to  m inors.

If  you d o n ’t change to  m eet the 
co m petition , and  to  m eet your 
co n su m e rs’ needs, you w ill perish . But 
if you  m odern ize  you r store and  
becom e proactive  -  by add ing  gourm et 
co ffee o r p izza , and  using  pro fessional 
schem atics to  set your shelves -  you 
can  stay com petitive  and you  can  m ake 
a good living.

Food inspection reports w ill now 
be available to consum ers w ho use 
the new toll-free num ber to  call the 
M ichigan D epartm ent o f  A griculture. 
The D epartm ent o f  A griculture will 
be mailing retailers a sticker, printed 
in blue and w hite. A prototype is 
printed above this article. They are 
asking that retailers post the sticker in 
their store.

Using infant formula 
“use by” date

R egulations adm inistered by the 
Food and Drug A dm inistration (FD A ) 
require that a  “use by” date be 
declared on each container o f  infant 
formula. The purpose is to inform 
retailers and consum ers that the infant 
formula, until that declared date, will 
contain the quantity o f  each nutrient 
as specified on the label and that the 
formula is otherw ise o f  an acceptable 
quality. An infant form ula that has 
passed its “use by” date may not 
provide the nutrient levels required 
under the Federal Food, Drug, and 
Cosmetic Act and could be subject to 
seizure by the FDA.

Therefore, a retailer should not 
offer for sale any infant form ula that 
has passed its “use by” date. Such 
formula should be pulled o ff  o f  the 
retail shelf.

Infant formula m anufacturers have 
established marketing program s 
designed to prevent the potential sale 
of outdated formula by encouraging 
retailers to return, to the 
manufacturer, product not sold before 
the “use by” date. Retailers should 
discuss such marketing program s with 
the m anufacturer and use such 
programs, as necessary, to keep 
outdated formula o ff  the retail shelf.

The FDA rem inds retailers to 
evaluate training and m anagem ent 
practices to ensure that store 
managers and em ployees take steps to 
prevent the sale o f outdated infant 
formula.

Complete 4-CAM ERA C O LO R  Q U A D  SYSTEM  with a 
24hour recorder, 13" C O L O R  monitor, &  fully adjustable 
lenses. Pro quality. Professionally installed &  warranted!

$2,998.00
Want a larger monitor?

13400 WEST SKVI-N M1I.K ROAD • DKTROIT, MI 48235

1.800.99.PANIC  w w w .99panic.com
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Colorblind?
T hen Why is Your Camera System?

Are You
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Six years: no repairs, no service calls
B ob H eide o f  the  R ocky  Peanut 

C om pany  in  D etro it, M ich igan , w as 
look ing  fo r w ays to  save m oney at his 
56 ,000-sq . ft. w arehouse  and  office 
fac ility  w hich  con ta in s  a 10,000-sq. ft. 
36° nut s to rage  co o le r and  30 ,000 -sq. 
ft. o f  a ir co nd itioned  space. He 
exp la in s  tha t “ it is very  im portan t to  
m anage ene rgy  costs  in fac ilities  w ith 
ene rgy -sensitive  equ ipm en t.” T h is is 
w hy  he d ec ided  to  m ake the D TE 
Energy T ech n o lo g ie s ’ hy lsave the 
cen te rp iece  o f  the refrige ra tion  system  
design . T h is  56 ,000-sq . ft. facility  
w ith  the hy lsave  techno logy  uses less

energy  than the 7 ,000-sq . ft. R ocky 
P eanut C om pany  retail store w ithou t the 
hylsave techno logy . W ith  the in tegration  
o f  hylsave in to  the refrige ra tion  system , 
it has opera ted  fo r nearly  six  years 
w ithou t a  refrige ra tion  repair.

R esults o f  the hylsave insta lla tion  
inc lude the fo llow ing:

• N o refrige ration  losses
• N o scale fo rm ation  in the 

evapo ra tive  condenser
• N o variance in coo ler 

tem peratures
- A  sign ifican t reduction  in overall 

energy  usage and  cost

 KEEP YOUR TEAM 
TOGETHER EVEN WHEN 

THEY’RE OUT AND ABOUT.

T o  k e e p  a n  o ffic e  r u n n in g  sm o o th ly , c l e a r  c o m m u n ic a t io n  is c ru c ia l .  
S e rv ic e  f ro m  A irT o u c h  g ives you  th e  f re e d o m  a n d  fle x ib ility  to  g e t th e  
j o b  d o n e  n o  m a t t e r  w h e re  y o u  a r e .  S o  w h e th e r  y o u ’r e  o u t  m e e tin g  
c l ie n t s ,  c o n n e c t in g  w ith  o th e r  m e m b e rs  o f  A s s o c ia te d  F o o d  D e a l e r s  o r  
j u s t  b u y in g  p a p e r  c l ip s , y o u  w o n ’t m iss  a  th in g . C a ll o r  v is it u s  a n d  get 
c o n n e c te d  to d a y .

Call AirTouch Cellular tod ay  at:

1- 8 8 8 - 772-2355

• N o chem ica l usage fo r condenser 
sca le  rem oval

B ob  recalls  tha t “ m y o th e r facility  
requ ires constan t c lean ing  o f  the 
co n d en ser co ils  o f  the refrige ra tion  
system , w hich  is no th ing  but troub le.' 
R ocky  P eanut C om pany  is very 
p leased  w ith  the hy lsave  results 
inc lud ing  the env ironm en ta l benefits  
associa ted  w ith  a reduction  in energy 
usage and  refrigeran t.

M any benefits  can be rea lized  by 
in teg ra ting  hy lsave  in to  refrige ration  
sy stem s, inc lud ing  the fo llow ing:

• R educed  re frige ran t losses
• C o st-effec tive  hum id ity  contro l 
(op tion)

• R educed scale  fo rm ation  in the 
evapo ra tive  condenser

• Increased  equ ipm en t life
• R educed m ain tenance  and 

dow ntim e
• R eliable case tem peratu res
• Increased  coo ling  capacity

H ylsave is a liquid  refrigerant 
pum ping techno logy . W hen applied , 
it is a sim ple, reliab le  w ay to im prove 
refrigeration  and  a ir cond ition ing  
system  efficiencies. T his technology 
m odifies a  conven tional d irect 
expansion  refrige ration  o r air 
cond ition ing  system  in such  a w ay 
that the average com presso r load is 
reduced  and coo ling  capacity  is 
increased.

T he refrigeration  concep t and 
design  intent fo r the Rocky Peanut 
C om pany insta lla tion  o f  hylsave w as 
provided fo r by G reat Lakes hylsave. 
Cold S torage Building designed and 
eng ineered  the cab inet and Ingell 
R efrigeration insta lled  the 
refrigeration  system .

D TE E nergy T echno log ies' 
hylsave represents proven te ch n o lo g ) . 
O ur technology so lu tions can be 
incorporated  into new  system s or 
retrofits.

O ver 15,000 insta lla tions have 
been m ade w orldw ide, m any at the 
facilities o f  Fortune 500  com panies. 
DTE Energy T echno log ies was 
established  in M arch 1998 to  identify 
and com m ercialize leading-edge 
proprietary techno log ies in energy 
related  processes that e ith er achieve 
significant energy o r operating  cost 
reductions, im prove 
the capability  to  control energy 
related p rocesses, o r enhance the 
acquisition o f  energy related 
inform ation. T he com pany focuses 
on areas that represent com petitive 
advantages as w ell as long-term  
sustainable value-added benefits to  its 
custom ers. D TE Energy Technologies 
is an affiliate o f  D etroit Edison, the 
nation ’s seventh largest e lectric 
utility , and a subsid iary  o f  D TE 
Energy.

For m ore inform ation, contact 
M iles C arney at (248) 427-2283.
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News Notes

Michigan Child Care Challenge 
recognizes employers who care

New driver’s licenses
key date o f  birth changes featured

now  la rger and m uch ea sie r  to  see. I t’s 
a lso  prin ted  in b lack  ink. T h e  date  o f  
b irth  fie ld  on licenses issued  from  
A pril 17, 1998-N ovem ber 30, 1999, 
w as sm aller and  in red ink.

D river license  header info rm ation  
is co lo r coded  as  fo llow s: opera to r 
and  ch au ffeu r license, blue; 
com m ercia l d rive r license, green; 
g raduated  d rive r license, red: m oped 
license, o range; and  iden tification  
ca rd , b lack.

“U nder 2 1 ” p rin ted  in red  ink, 
c learly  iden tifies the m onth , day  and 
yea r o f  21 st b irthdays. ID  ca rd s  that 
exp ire  before the ca rd  h o ld e r’s 21st 
b irthday  w ill only  have “under 21” 
prin ted  on them . T hey  w ill not show  
the com plete  b irth  date. I f  an “under 
21” app lican t ob ta ins a new /dup licate  

| license six  m onths in advance o f  the ir 
21st b irthday , the license w ill not 
have the “under 21” designation .

If  the license ho lder has no 
! restric tions, the w ord  “none” w ill 

appear. R estrictions such  as 
“correc tive lens” o r  “em ancipa ted  

j m inor” w ill appear. If  the restrictions 
I are  too  num erous to prin t, the w ords 

“verify  restric tions on record” w ill 
appear, and law  enfo rcem en t officers 
should  check L E IN  for additional 
inform ation . C D L  licenses w ill show  
specific  restric tions from  the d rive r’s 
record  in accordance w ith federal 
d irectives.

Inform ation  on the m agnetic stripe 
and bar code is restric ted  by M ichigan 
law to the d river license o r ID 
num ber, the card  ho lde r’s date  o f  birth 

! and  the expiration  date  o f  the card.
T he only  security  feature visible 

w ithout any special equ ipm ent is an 
optical variable dev ice (O V D ) know n 
as P o laSecure. The O V D  is part o f  the 
lam inate and uses a varying reflective 
to alternately  d isp lay  the w ord 
“M ichigan” and the ou tline o f  the 
state.

T he special ink used to  produce the 
PolaSecure im ages and w ords w ill not 
photocopy o r scan. I f  a d river license 
or identification  card  does not show  
the variable ink, persons should check 
the docum ent further to  ensure its 
authenticity .

A second security  feature is 
PolaPrim e, a prim ary u ltravio let ink 
w hich w ill fluoresce in m ultiple 
colors. T h is feature, in the shape o f  
the G reat Seal o f  M ichigan, is very 
unique. The UV ink canno t be 
scanned o r photocopied. A standard 
o ff-the-shelf black light is all that is 
required  to  view  the PolaPrim e.

L icensees should note that partial 
w ords or im ages in the PolaPrim e and 
PolaSecure security  features can occur 
due to spacing and the production 
process.

A s child  care rem ains an im portant 
policy  issue, M ichigan businesses 
have excelled  in m eeting  the challenge 
o f  offering  effec tive , innovative child  
care program s. T he quality  o f  care 
and instruction  g iven  to our ch ildren  
w ill determ ine the course o f  our state 
in  the next century. It is, therefore, a 
goal o f  the H ouse R epublican  Task 
F orce on C hild  C are to  recognize 
M ichigan em ployers that o ffer child  
care benefits to  the ir em ployees.

T o  accom plish  th is goal, the H ouse 
R epublican  Task  F orce on C hild C are I 
has announced the tenth annual 
M ichigan C hild  C are C hallenge. If 
your firm  o r group offers ch ild  care as 
a benefit, the task  force w ould like to 
recognize you as a m odel o f  a 
progressive business or organization.
To receive a nom ination  form , call 
(517) 373-0824. T he deadline is 
M arch 24 and all participants w ill be 
honored.

M ich igan  S ecretary  o f  State 
C and ice  S. M iller has announced  a 
num ber o f  changes to  M ichigan 
d rivers licenses and  iden tification  
cards. T he changes becam e effec tive  
D ecem ber 1 fo r those being  issued 
new  licenses.

T he departm en t has rev ised  the 
date  o f  birth  fie ld  on the M ichigan 
d rive r license and state  identification  
cards. T he ap p lican t’s date  o f  birth  is

C entra l R egion , 1003 B ellb ro o k  A ve., X en ia , O H 45385

We've written the book on successful category management programs.

SUPERVALU, the nation s largest food wholesaler, makes your job easier and 
improves your success. That’s the way you want to go, right? Join the indus
try leader today by calling the Central Region Business Development Office 
at 1-800-346-7008 or direct dial 
Warren Disch at 937-374-7804 or 
Larry Bell at 937-374-7597
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News Notes
Coupon triviaAdvertising

Through
E-Phiianthropy

H ere 's  a new  w ay to  be labeled  a 
good guy w hile d raw ing a tten tion  to  
your com pany -  becom e a corporate 
sponsor o f  http :// 
w w w .thehungersite.com , w hich 
coordinates food donations to  the 
hungry. W hen a  site v isitor clicks the 
Donate button, a  corporate  sponsor 
donates a meal to som eone in need at 
no cost to the visitor. Y our payo ff as a 
sponsor com es from  acknow ledgm ent 
o f your sponsorship to the visitor.

Meijer. Inc. 
opens C-store
A proto type o f  a  3 ,400  square foot 

W e n d y 's  com bined w ith  a 3,500 
square foot M eijer, Inc. conven ience 
store and gas station  opened recently  
in G rand  Rapids.

A first fo r M eijer, Inc., the full- 
serv ice W e n d y 's  is ju s t one o f  the 29 
W e n d y 's  O ld F ashioned H am burgers 
restaurants o f  franchise ow ner 
M eritage H ospitality  G roup Inc. to 
open across w estern and  southern 
M ichigan.

In 1998, 249 billion coupons 
were circulated, about the same 
as 1997. This is noteworthy after 
several years of decline.

Sunday FSI’s increased their 
share of the market, and they are 
the largest vehicle. Other 
comments as reported in U.S. 
Distribution Journal, May/June 
1999:

• Average value increased 
from 67.9 cents in 1997 to 70.2 
cents in 1998.

• 22% of the coupons require 
multiple purchases. This strategy 
is growing.

• The average time from drop 
to expiration was 3.1 months.

• 4.8 billion coupons were 
redeemed in 1998, down 2 percent 
from 1997.

• 81 percent of all Americans 
use coupons.

• 62 percent of shoppers use 
coupons to plan their shopping list.

• 64 percent use coupons to 
choose brands.

who can then click  to  an 
advertisem ent to learn m ore about 
your firm.

Hits to  the site are m ultiplying 
daily as word spreads to consum ers, 
many o f  w hom  like to patronize 
altruistic firm s. And since each visitor 
can only click the D onate button once 
a day, y ou 're  sure to reach a num ber 
o f consum ers. Y ou also  can draw  
attention to  your philanthropy by 
linking your W eb site to  the hunger 
site via text link o r a  graphic banner 
provided by the hunger site.

Have 2 snacks and 
call the therapist in 

the morning
Roslyn, N .Y.- based R obert’s 

American G ourm et is giving new 
m eaning to  the term “pick-m e-up.” 
The m anufacturer’s new  organic 
snack is designed to appeal to the 
dow nhearted, or at least to those 
working to avoid the blues. “Presence 
was designed by a team  o f  m otivators, 
arom a therapists and a psychologist,” 
says C EO  Robert Ehrlich. “There is a 
quiz on each bag to  determ ine a 
person 's self-w orth and presence.” 
Tips for upping one’s “presence” are 
printed on the packages and at the 
firm ’s W eb site,
w w w .R obgourm et.com . W hether the 
ploy will raise sales as high as 
consum ers’ egos, only tim e will tell, 
but with pop psychology and 
nutraceuticals in vogue, it’s got a 
good shot.

Labels we may 
not like

M a ff ie s :  Middle-aged 
affluent folks

M o ss ie s : Middle-aged, 
overdressed, semiaffluent, 
suburbanites

D im p s : Dual income, 
money problems 

-From H ow  to Talk  
Am erican: A G uide to O ur  
N ative Tongues by Jim  Crolty

Group Savings
Individual Service

AA A  Michigan is pleased to  announce a partnership with the 

AFD which allows us to  offer you and your employees the 

opportunity to join the state’s leading membership organization, 

at a special group rate. Benefits include:

For Your Business

 A highly-perceived employee benefit at no 

administrative cost to you

For You and Your Employees

• Eligibility to apply for group discounted auto and home insurance* 

via convenient automatic account deductions

 24-hour, prepaid Emergency Road Service

 Free TnpTiks'. TourBooks' and maps, plus member-only values 
on cruise and tour packages

• Exclusive savings of up to 20% or more at 

thousands of retailers across Michigan and the U.S

To find o u t m ore or 

to  enroll your company, 

call Judy Shaba at 

2 4 8 -5 5 7 -9 6 0 0

Insurance underwritten by Auto Club Insurance Association family of companies.
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Lottery Low down

Lottery Introduces New On-Line Game

by Commissioner Don Gilmer

T he M ich igan  L ottery  is k ick ing  
o ff  the next m illenn ium  w ith  a new  
on-line  gam e! L ottery  p layers all 
across M ich igan  have been ask ing  for 
a new  gam e and  the L ottery  listened. 
T ickets  fo r the L o tte ry ’s new est o n -
line gam e —  M ichigan R o lldow n  —  
go  on sale F ebruary  27 , 2000.

M ich igan  R olldow n gives Lottery  
p layers a w hole d iffe ren t w ay to  play 
w ith  the exc iting  new  "ro ll do w n ” 
featu re, en su ring  tha t all o f  the prize 
m oney w ill be paid out each  and

every  n ight. In  the even t tha t no one 
m atches all five num bers d raw n, the 
prize m oney is ro lled  dow n to  the 
p layers w ho  m atched  fou r o f  five 
num bers, g iv ing  them  an  even  b igger 
w in!

T h is new  gam e a llow s p layers  to 
choose  five  num bers from  a  fie ld  o f  
33. D raw ings w ill be held  six  n ights a 
w eek  —  M onday  th rough S aturday —  
at 7 :28  p.m . P layers w in  by m atching  
five , four, three o r ju s t tw o  o f  the 
num bers draw n.

P rizes fo r m atch ing  five , fo u r o r 
three num bers are  based  upon the 
num ber o f  ticke ts  so ld  fo r that 
d raw ing . So, the  prize am oun ts  fo r 
each  d raw ing  w ill be d iffe ren t, and  
the m ore tickets  so ld  fo r each  
d raw ing , the h ighe r the p rizes could  
be! T he p rize  fo r m atch ing  tw o  o f  
five  num bers d raw n  w ill a lw ays be 
$ 1.

T his new  gam e w ill rep lace  the 
L o tte ry ’s C ash  5 gam e w hich  debu ted  
in M arch  1992. T h e  last d raw ing  for 
C ash  5 w ill take  p lace on  F riday , 
F ebruary  25. M ich igan  R olldow n 
w ill have ov er 25 ,000  w inners each  
d raw ing  —  th a t’s thousands m ore 
than  C ash  5!

P layers are  not the on ly  ones  w ho 
w ill w in  b ig  w ith  th is new  gam e! 
S ince M ich igan  R olldow n gam es take 
p lace six days  a  w eek, S atu rdays w ill 
be tha t m uch m ore p ro fitab le  for 
retailers. A dd itionally , w ith 
thousands o f  m atch-tw o  w inners each  
d raw ing , L ottery  re ta ilers  can  expect 
m any p layers to  turn those $1 prizes 
into m ore L ottery  ticket sales!

T he launch o f  M ich igan  R olldow n 
w ill be accom pan ied  by a statew ide 
te levision  and radio  advertis ing  
cam paign  to  help  boost sales in your 
stores. Each Lottery  re ta iler w ill 
rece ive a full a rray  o f  poin t-of-sa le  
m aterials , and a  coupon  fo r a  free 
M ichigan R olldow n ticket w ill be sent 
to adults all ov er the state during  the 
g am e’s debu t to  encourage  custom ers 
to  visit your stores.

U n c la im ed  P riz e . In early  M arch, 
the fo llow ing C ash  5 prize is set to  
expire:
D raw  D ate : M a rc h  4 , 1999 
( la m e :  C a sh  5 
W in n in g  #s: 09-18-24-33-35 
P rize : $100 ,000  (m a tc h  a ll five) 
R e ta ile r  & C itv : D ix &  G o d d a rd  
M ob il M a r t  in  L in co ln  P a rk

A ll unclaim ed prizes revert to  the 
state School A id Fund after one year 
from  the draw  date has elapsed. For 
m ore inform ation  abou t any 
unclaim ed M ichigan Lottery  prize, 
you can  call the L o ttery ’s Public 
R elations o ffice at (517) 335-5640.

C as in o  N igh ts! W ho needs to 
visit the casino  w hen they can  get five 
casino  gam es in one w ith the 
M ichigan L o ttery ’s new  $10 instant 
ticket —  “C asino  N ights?” T he ticket 
offers five separate gam es on one 
ticket, w ith a top  prize o f  $ 1,000,000! 
O ther big payouts the gam e offers 
include $10,000 and $100,000 prizes. 
The M ichigan Lottery  is supporting 
the launch o f  this ticket w ith a w ide 
variety  o f  poin t-of-sa le m aterials.

O th e r  N ew  In s ta n ts  T he Lottery

See Lottery, page 15
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Introducing Casino Nights, the newest $ 10  instant gam e from the Michigan Lottery. 
With 60C commission on every ticket sold, you’re sure to be a lucky winner, too!

LOTTERY
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Whole Health 
Continued from page 1
resou rces. A t the sam e tim e, 
m anu factu re rs  need  to find  the 
business  ju s tif ica tio n  fo r m ore 
ag g ress ive  m arketing  to  the ir 
co n su m ers  th rough  the ir retail 
cu stom ers. T h e  g roundw ork  fo r th is 
m utual unders tand ing  is now  being 
laid  w ith  som e innova tive  w ork  in 
b rand -bu ild ing  using  loyalty  
m arketing  data  in  a  co -m arketing  
env ironm en t. B ut, these are  ju s t  early  
signs; they d o n ’t s ignal the m ajor 
sh ift th a t 's  go ing  to be necessary  if 
th is  is go ing  to  p lay  out successfu lly .

W e b -b a se d  I n te r a c t io n  w ith  
C o n s u m e rs . R eta ilers  need  to  find

w ays to  de live r g rea te r value to 
techno logy  to  th e ir  key shopper 
segm ents. T here is an exp lo sion  o f 
w hole-hea lth  supported  in teraction  
dev ices po ised  to en te r the retail store. 
W e need to  find  cost-e ffec tive  w ays 
to  use them  to  b etter serve the needs 
o f  the key  shopper segm ents.

S im u ltaneously , m anufactu re rs/ 
supp liers  m ust find  w ays to  use these 
new  com m un ication  channels  to 
inc rease the p roductiv ity  o f  bo th  trade 
and m arket spending.

V a lu e -B ase d  P ric in g . R etailers 
have to find  w ays fo r consum ers to 
pay them  fo r p rov id ing  the 
info rm ation  and  serv ices needed fo r 
self-hea lth  care. T h is w ill be the acid

test o f  w hethe r each  re ta ile r is truly 
p rov id ing  m ore value to consum ers. 
P lenty  o f  o th e r p layers —  i.e., books, 
tapes, and  the In te rnet — are  ea rn ing  
m oney  on th is serv ice, as are  c lin ical 
d ie titians. R eta ilers  need and 
hopefu lly  w ill put them selves in a 
position  to tap  th is value chain . A t the 
sam e tim e, supp liers  need  to  deve lop  
m ean ingfu l, non -price-based  
p rom otions to  support th is change.

T h is rep resen ts a  necessary  
evo lu tion  in p rom otion  spend ing  and 
shou ld  increase the p roductiv ity  o f  
spend ing , hopefu lly  m ak ing  the idea 
m ore appealing . T h is change goes to 
the heart o f  the trad itional business 
m odel, but it w ill be essen tial if  the

grocery  business  is to  fu lly  partic ipate  
in th is new  business  po ten tia l.

T a rg e te d  S tra te g ie s . R etailers  
need  to  dev e lo p  th e ir  ow n targeted  
stra teg ies to  serve m a jo r segm ents o f  
the w hole health  se lf-ca re  m arket. 
T he re  are huge segm en ts  o f  
consum ers  w ho  are aggressively  
look ing  fo r he lp , i.e ., in fo rm ation  and 
p roducts.

M anufactu rers /supp lie rs  need  to 
ad just th e ir  d istrib u tio n  stra teg ies to 
accom m odate  th is  segm enta tion  
stra tegy  in o rd e r  to  a llow  fo r 
p ro fitab le  g row th  fo r bo th  them selves 
and retailers.

T h is  p ro c e ss  p ro d u c e s  a  c a te g o ry  
p e r fo rm a n c e  th a t  b a la n c e s  
c u s to m e r  sa tis fa c tio n  a n d  h a n d lin g
costs .

T h is m eans custom er-d riven  
asso rtm en t strategy linked  to a laser- 
focused  d istribu tion  system  w ill be 
the key to  serv ing  the w ho le  hea lth / 
self-ca re consum er.

W ithou t these changes, m any 
p layers w ill m iss the grow th  
oppo rtun ities in w hole health . W e 
know  th is because o f  experience .

H ere are fo u r questio ns  that w ill 
help  all o f  us m ove forw ard:

D o you  see the sam e need  we see 
to  m ake th is k ind  o f  radical change to 
achieve significant grow th  in w hole 
health?

W hat o ther changes need to  be 
m ade in  the business m odel that 
h aven ’t been  covered  here?

W ho’s do ing  the best jo b  today in I 
adopting  these new  business m odels, 
and  w here are  they on the learn ing  
curve?

A re you ready  to  be part o f  the 
“new  order,”  i.e., do  you w ant to  play 
the gam e the new  w ay?

-  courtesy o f  IdeaBeat LLC

Want to catch up 
on the latest 

industry news? 
Visit

www.IdeaBeat.com
T he site prov ides retail new s, 

insights and  analysis  as w ell as 
ca tegory-specific  strateg ies and 
tactics. T h e  s ite ’s sponsors 
include the M inute M aid 
C om pany, M & M /M ars, T im e 
D istribution  S ervices, K odak, 
K im berly-C lark . P rocter & 
G am ble, and  others. A lso 
featuring provocative 
com m entary  from  the industry ’s 
leading com m entators...coverage 
o f  im portant events...and  profiles 
o f  retail concepts and influential 
business personalities, 
IdeaB eat.com  o ffers its users the 
ability  to  instantly  interact w ith 
(he site.

Personnel Needed 
to Install THEIR

Personnel Needed 
to Install OUR 
Ventless Fryer:

The Chester Fried Ventless Fryer 
won’t send you through the roof.

Your profits are the only thing that will go through the roof when you 
purchase the Chester Fried Total System Program tor your food service 
operation. You'll have no installation costs, no costly root modifications, 
no multiple vendors. And the ventless fryer's revolutionary air filtration 
system eliminates irritating smoke and grease laden vapors.

• Stainless Steel Construction • Hemovable Hood Parts • UL Listed and NSF Approved

Team up with Chester Fried and the only thing that will be going through the roof are profits.
Call DCI Food Equipment or Kenworth Food Equipment today for more information:

(313) 369-1666 or (800) 899-9324
■FOOD
EQUIPMENT 
 INCORPORATED

5350 E. Davison - Detroit. Ml 48212 1200 Godfrey S.W. - Grand Rapids, Ml 49503

KENWORTH
food equipm ent co.
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Native Americans &
Motor Fuel Tax

Some Native A m erican tribes are 
selling tobacco and m otor fuels to 
non-Native A m erican custom ers 
w ithout collecting and rem itting the 
state excise and sales taxes. 
Encourage your Congressm an and 
Senators to pass a politically viable 
solution this Congress.

-NACS Washington Report

Tobacco
updates

Cigarette Floor 
Stocks Tax

Due to  the tobacco excise tax 
increase included in the 1997 
Balanced Budget A ct, a floor tax on 
cigarettes was im posed on federally  
tax-paid or tax determ ined cigarettes 
held for sale effec tive January  1,
2000. The new tax is the d ifference 
between the previous excise tax rate 
and the new tax rate. The tax rate for 
Class A (sm all) c igarettes increased 
from $ 12.00 per thousand to  $17.(X) 
per thousand. T obacco retailers m ust 
docum ent, e ither by record  o r by 
physical inventory, all tax-paid  o r tax 
determined cigarettes held for sale on 
January 1 ,20 00 . Therefore, the floor 
stocks tax is S5.00 per thousand, or 
ten cents for a pack o f 20 cigarettes.

Retailers may be required to  file 
tobacco stocks tax returns on M arch 
31, 2000. A credit will be issued for 
the first $500 o r less. You d o n ’t have 
to file a floor stocks tax return.

For instructions on the B ureau o f 
Alcohol, T obacco and Firearm s 
(BATF) Tobacco Program s and for a 
copy o f the F loor Stocks Tax Return, 
please log onto the NACS W eb site 
C -Store Central, at 
w w w .cstorecentral.com , and click on 
“Resources” and oil “Tobacco 
Issues.” The instructions and form s 
are also available on the BA TF W eb 
site at w w w .alf.treas.gov/core/ 
tobacco/tobacco.htm .

-NACS Washington Report

Philip Morris 
Introduces Web Site

We've got you covered 
in every direction!

Full line supplier of nuts, meat snacks and candy

I - 8 0 0 - K A R - N U T S
KAR NUT PRODUCTS CO. • FERNDALE, Ml 48220 • www.karsnuts.com

Lottery
Continued from pane 12
is in troducing  four m ore hot new  
instant gam es in F ebruary . T he new  
$2 "W ild  B ingo” is availab le  F ebruary 
7 and offers a top  prize o f  $ 2 1 ,(XX). 
February  14 m arks the debu t o f tw o 
new  instant gam es. T he $1 “ In the 
M oney" o ffers a $3 ,000  top  prize, 
w hile the $2 "S ilv e r & G o ld" dazzles 
p layers w ith a sparkling  top  prize o f  
$14,000. P layers w ill be lining up on 
February  21 to  purchase the $5 “Life 
In T he C ash L ane” ticket w ith a 
w hopping $250 ,000  top  prize. F inally , 
the $1 “G o F ish” gam e goes on sale 
F ebruary 28 w ith a $777 top prize.

The Philip M orris fam ily o f 
com panies is expanding its efforts to 
com m unicate more openly with the 
public about its people, products and 
values through an Internet w eb site.

The new web site, at 
w ww .philipm orris.com , contains 
links to the sites o f each operating 
company, including Kraft. M iller, 
Philip M orris U .S.A ., Kraft Foods 
International and Philip M orris 
International.

The site provides a variety of 
perspectives-including those of 
government and the public health 
community on a num ber o f  issues 
related to tobacco products.

Fleming
SuperMarketing Solutions at Work'"

4676 Erie Street So u th  P.O. B o x  207, Massillon. OH 44648

MASSILLON DIVISION
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Select Michigan campaign supports Michigan Agriculture
A s ta tew ide  p rom o tion  to  

en co u rag e  co n su m ers  to  buy  products 
from  M ich igan  w as recen tly  launched. 
C a lled  "S e le c t M ich igan ,” the 
p rog ram  fea tu res a  new  logo  to 
iden tify  M ich igan -g row n  o r  M ich igan  
-p rocessed  food products.

E very th ing  from  canned  and 
p rocessed  foods to  fresh  fru its  and 
vege tab les can  now  easily  be 
iden tified  as a  M ichigan 
p roduct. M ich igan  g row n and 
M ich igan -m ade products stand  out 
from  the rest w ith  the a ttrac tive  Select 
Michigan  label.

T he Select M ichigan: Great Lakes. 
Great Tastes th em e com plem en ts the

Great Lakes, Great Times them e 
being  p rom oted  by Travel 
M ichigan. Select M ichigan: Great 
Lakes, Great Earth  is a lso  availab le  
fo r the p rom otion  o f  non-food item s 
such as C h ristm as trees and  bedding 
plants.

M ich igan  g row ers, processors, 
grocers, retailers, m anufactu rers, 
restau ra teurs, w ho lesalers, farm  
m arket opera to rs  and m arketers o f  
M ich igan  com m od ities  can  all benefit 
from  the Select Michigan  p rogram .

Why Select 
Michigan?

M ic h ig a n 's  R e p u ta tio n  f o r  

Q u a lity  a n d  S a fe ty
M ichigan has a nationally - 

recogn ized  repu tation  fo r high 
s tandards and quality  products. Select 
Michigan  g ives M ich igan  com pan ies 
an opportun ity  to cap ita lize  on that 
reputation , transla ting  that positive 
im age into h ighe r sales fo r M ichigan 
products.

C o n su m e rs  W a n t M ic h ig a n  

Q u a lity  a n d  S e le c tio n
R esearch  show s tha t a m ajo rity  o f  

M ich igan  res iden ts  w an t to  purchase 
M ich igan  p roducts. A  su rvey  o f  
M ich igan  consum ers  in 1997  found 
tha t 75%  o f  those su rveyed  w ould  be 
m ore likely  to buy  a p roduct if they 
knew  it cam e from  M ichigan. 
H ow ever, 62%  said  it w as d ifficu lt to 
identify  M ich igan  p roducts w hen 
m aking  purchases.

M ich igan  consum ers  choose 
M ichigan p roducts because we 
p roduce a w ider variety  o f  
com m od ities  than any o th e r state, 
excep t C alifo rn ia . In add ition  to 
se lec tion , M ichigan consum ers  are 
loyal to  M ich igan  products because 

 they are v iew ed  as fresher, h igher 
quality , g reat tasting  and safe, and 

I because they have an econom ic  
loyalty  to  “ Buy M ich igan ."

S h a r ed  M a rk e tin g  O p p o rtu n itie s
U sing the Select Michigan  logo on 

p roduct packag ing  o r in-store d isp lays 
clearly  identifies the products as 
M ichigan g row n o r  processed . To 
date, a lm ost 1,600 processors, 
retailers  and  farm  m arkets have 
received  Select Michigan  in form ation  
and m aterials.

Select Michigan  is upscale , yet 
affordable, and allow s businesses to 
capitalize on co n su m ers’ p reference to 
buy M ichigan products. As 
recognition  o f  the Select Michigan 
logo grow s, so w ill the value o f  the 
p rogram  as a  tool fo r increasing  sales 
o f  M ichigan products through 
effec tive  m arketing.

C o n su m e r  Tested,
In d u s try  A p p ro ved

A focus g roup, com prised  o f  
industry  m em bers representing  
farm ers, food processors, farm  
m arkets, grocers, restaura teurs and 
com m odity  m arketing  program s, have 
g iven universal support fo r a 
M ichigan product identification 
program . T hey said the program  must 
be flexible and easy  to use by the 
d iverse group o f  com m odities and 
products that m ake up M ich igan’s 
food and agriculture industry. That 
program  is the Select Michigan 
program .

A n eigh t-w eek  test o f  the Select 
Michigan p rogram  conducted  in July 
and A ugust 1998 at tw o Traverse 
C ity-based  P revo ’s M arkets resulted 
in a 13.2% increase in sales o f  
M ichigan products, com pared  to sales 
fo r the sam e products during  the sam e 
tim e period the previous year. Sales 
w ere m easured  using the UPC' codes 
for M ichigan products. Select 
Michigan po in t-of-sa le  m aterials, 
including shelf-talkers, banners and 
posters w ere used in the stores. To 
effec tive ly  m easure consum ers’ 
response to  the identification tags, no 
additional consum er prom otion or 
paid advertisem ent w as done. The 
results show  that the Select Michigan 
program  w ill sell itself.
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W e’re known for great tasting coffees.

In 17 years o f  roasting specialty  
coffee  beans, w e ’ve also learned 

a thing or two about selling them.

QUALITY, PRICE, 
KNOWLEDGE , SERVICE

47722 Clipper St.
Plymouth, Mich

TELEPHONE 800-466-9000

www.coffeeexpressco.com

THE 35TH ANNUAL

W estern  M ichigan  University

FOOD MARKETING CONFERENCE 
March 27 &. 28, 2000

‘A New Millennium: A New Industry Order”

Featured Speakers

P lu s . . .  W o rk s h o p s  W h ic h  A d d re ss  T o d a y 's  I n d u s try  Is su e s

•Hiring an Effective S.ilesforce 
•Change Management 
•Diversity in the Workplace 
• Become a Compelling Company And .

Reduce Employee Turnover 
•Leveraging Technology tor Greater Efficiencies

•Supermarkets in the New Millennium
• Blurring of Industry Channels
•Marketme on the Internet
•The Effect of Promotion on Consumer Behavor
•Putting Loyalty Marketing Data to Work

For M ore  In fo rm a tio n  C a ll th e  C o n fe re n c e  H or L ine  a t  616-387 -21  32 
o r  V isit O u r  W e h site  at vvw w .hcoh .w m ich .edu /-fm k

W hat’s brewing in Michigan
At a recent stop in Novi, Governor 
John Engler (right) m et with Peter 
W. Paisley, Jr., (left) owner and  
president o f  Local Color Brewing 
Company, to discuss issues 
currently impacting the brewing 
industry in M ichigan and their 
implications fo r  the future. 
Governor Engler toured Local 
Color's brewhouse with Paisley, 
who provided a b r ie f lesson in 
brewing award-winning beers. 
Local Color Brewing Company is 
M ichigan’s second largest brewing 
company.

Panasonic
Specializing in:

Business Telephone Systems & Payphones
Certified Mitel and Panasonic Dealer 

Prepaid Calling Card Service 
Internet Services • Pay Telephones

1-877-1 USE NCI

United Distillers & Vintners North America

To Order.
Contact your J. Lewis Cooper Co.
Sates Representative or CatI our 

Customer Service Department at (313) 276 -5400
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Legislative Update

Minimum wage increase could become a reality

Candidate George W. 
Bush announces

T here  appears to  be an 
overw h elm in g  consensus  that 
federa lly , som e so rt o f  m in im um  w age 
b ill w ill be passed  th is com ing  
session . T h is  is supported  by the fact 
tha t leg is la to rs, fo rm ally  aga inst any 
inc rease , are  attem p ting  to  reach  a 
co m prom ise  on  the issue. T h e  m ost 
p o pu la r one  being  tha t if  the em p loyer 
is g iven  tax reduction  benefits , it 
cou ld  o ffse t a  g rea t deal o f  the effec t 
o f  an increase.

C urren tly  the m ost popu la r position

is one tha t is ou tlined  in H .R . 3081 
w hich  w ould  am end  the F air L abor 
S tandards A ct (F L S A ) to increase the 
federa l m in im um  w age by $1 .00  
o v e r a  three year period . S pecifically  
the bill inc reases m in im um  w age 
from  $5.15 an ho u r to  $5 .48  an  hour 
on  A pril 1, 2000; then to  $5.81 an 
hou r on  A pril 1, 2001; fina lly  to  
$6 .15  an  hou r on A pril 11, 2002.

T he re  are  som e exem ptions, 
how ever, basica lly  none w ould  be o f  
bene fit to  the retail g rocery  industry.

T he b ill, fo r em p loyers  as  a 
com prom ise , is seek ing  the fo llow ing:

1. T he low ering  o f  E sta te  and  G ift 
T axes o f  approx im ate ly  $16 .3  b illion  
ov er five  years.

2 . T he low ering  o f  Sm all B usiness 
T axes o f  approx im ate ly  $5 .5  b illion  
o v e r five years.

a. Full deduc tib ility  o f  health  
insurance expense  fo r the  se lf  
em ployed.
b. Increases the sm all business 
equ ipm en t expense  deduc tion  to

$ 3 0 ,000  beg inn ing  in 2 0 0 1.
c. Increases  the  business meal 
expense , w hich  is cu rren tly  at 50 
percen t deduc tion , to  55 percent in 
2001 and 6 0  percen t in  2002.
d. A ccelera tes the phase  in o f  
deduc tions  sub jec t to  the 
T ranspo rta tion  D epartm en t hours 
o f  opera tion  serv ice  lim itations.
e. R epeals occupationa l taxes on 
d is tilled  sp irits, w ines and beer for 
re ta ilers, w ho lesa lers  and 
p roducers. C urren tly  th is tax 
ranges from  $25 0  to  $1000  per 
prem ise.
3 . A n o u tline  m easure designed  to 

reform  pension  system s and  enhance 
re tirem en t security . T h ese  prov isions 
p rov ide  app rox im ate ly  $4 .5  b illion  in 
tax  re lie f  o v e r five  years.

4. L ow ering  o f  o th e r tax  re lie f  
associa ted  w ith  com m unities, 
industries, etc.

Shou ld  th is bill be passed  this 
session  and vetoed  by the P resident, 
no m in im um  w age accele ration  w ill 
occu r th is session . -N A C S

estate tax relief
F or the food industry , e lim ination  

o f  the esta te , g ift and  gene ra tion -
sk ipping  tax is the m ost im portant 
com ponen t o f  the broad tax  package 
announced  by R epub lican  P residential 
cand idate  T exas G overn o r G eorge W. 
B ush to  the D es M oines, Iow a. 
C ham ber o f  C om m erce. B u sh 's  $483 
billion  package is ac tually  larger in 
scope than the one passed  by 
C ongress this sum m er tha t w as 
u ltim ately  vetoed  by President 
C lin ton . T he plan w ould:

D ouble the cu rren t ch ild  credit to 
$1 ,000  per child .

R eplace the cu rren t five-rate tax 
structure o f  15%, 28% . 31% , 36% and 
39.6%  w ith four, low er rates: 10%, 
15%, 25%  and 33% .

E xpand the charitab le  deduction, 
a llow ing taxpayers w ho do  not 
item ize the ir returns to  deduct 
contributions.

Increase the annual contribution 
lim it on E ducational Savings 
A ccounts from  $500 to $5,000. and 
expand them  beyond co llege, as well 
as, dow n to  K indergarten.

H elp  fam ily ow ned stores and 
close ly  held business by elim inating 
the esta te  tax.

R estore the 10 percent tax 
deduction  for tw o-incom e, m arried 
couples, greatly  reducing  the m arriage 
penalty.

E lim inate the Social Security 
earn ings test, w hich  affec ts working 
retirees.
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FIB-Insurance
merger

The G overnor announced  a new 
executive order creating the O ffice of 
Financial and Insurance Services which 
will consolidate the Insurance Bureau, 
the Financial Institutions Bureau and 
the Securities Bureau. Frank Fitzgerald, 
the current Insurance Com m issioner, 
will head the new departm ent.

A copy o f the com plete text o f  the 
G overnor’s address is in the mail to 
you. You may also obtain a copy o f the 
sp eech  fro m  o u r  w eb  s ite  at 
www.karoubassociates.com under "Hot 
Items.”
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Taxes
$359.4 million in tax cuts over the 

next tw o years: accelerate the incom e 
tax schedule passed last year; increase 
exem ptions for o lder children, seniors 
and the disabled; increase investm ent 
tax credit for small businesses.

Roads
Add $1 billion for new  roads and 

bridges. This sum Is in addition to the 
$6.4 billion already earm arked over the | 
next five years.

Welfare
A $20 million plan to  im prove work 

skills for those still on welfare and extend 
p ilo t w e lfa re - to -w o rk  p ro g ra m s  
statewide.

T he app lication  period  fo r W IC  vendors in these coun ties  is from  January  I , 
2000  th rough M arch  31 , 2000. D uring  th is period , all cu rren tly  con trac ted  
vendors in these coun ties o f  the state  in terested  in W IC  au tho riza tion  m ust 
subm it a new  W IC.

Highlights of 
the Governor’s 
2000 State of 

the State 
Address

In his tenth State o f  the State m essage 
G overnor E ngler clearly  focused  the 
spotlight on education  as he unveiled  a 
raft o f  education  reform  proposals. Not 
far behind w ere p roposals relating  to  
the em blem  o f his gubernatorial career 
... tax cuts. T he G overno r’s rem arks 
lacked the partisan fire included in som e 
o f his previous m essages to  the extent 
that several political observers term ed 
the address non-partisan. T he follow ing 
is a b rief sum m ary o f  the key areas o f 
his speech.

Education
Lift the charter school cap; rew ard 

outstanding elem entary schools w ith 
$ 1.000 bonuses to all em ployees; laptop 
com puters for teachers that qualify-, 
new adult learning program s and more 
authority for principals to  take charge 
of their schools. Engler devoted 17 pages 
o f  his 40 page prin ted  m essage to  
education issues.

MLCC moves 
to EFT 

payments by 
March

M ichigan L iquor C ontrol 
C om m ission  C hairw om an Jacquelyn  
A. S tew art announced  at a D ecem ber 
8 com m ission  m eeting  that the pilot 
program  for E FT  paym ents for 
purchases o f  alcoholic liquor by 
retailers to the state is now 
operational. This program  w ill be 
availab le  to  all licensees in M arch.
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Northern Vendor WIC Contracts to expire
The curren t con trac t w ith W IC  au tho rized  vendors in the northern  part o f  the 

state w ill exp ire  on June 30, 2000 , inc lud ing  the fo llow ing  coun ties:
Alcona Dickinson Lapeer Ogemaw
Alger Emmet Leelanau Ontonagon
Alpena Genesee Luce Osceola
Antrim Gladwin Mackinac Oscoda
Arenac Gogebic Manistee Otsego
Baraga Grand Traverse Marquette Presque Isle
Bay Houghton Mason Roscommon
Benzie Huron Mecosta Saginaw
Charlevoix Iosco Menominee Sanilac
Cheboygan Iron Midland Schoolcraft
Chippewa Isabella Missaukee Shiawassee
Clare Kalkaska Montmorency St. Clair
Crawford Keweenaw Newaygo Tuscola
Delta Lake Oceana Wexford

http://www.karoubassociates.com
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Benefit Source, Inc. buys Spartan’s 
Shield Benefit Administrators

Extra

Spartan  S tores, Inc. o f  G rand 
R apids, M ich, and  B enefit Source. 
Inc. o f  M onroe, M ich, announced  
that they have reached  an 
agreem en t fo r B enefit S ou rce . Inc. 
to  purchase S p arta n ’s third party 
benefits  adm in istra tion  com pany , 
Shield B enefit A dm in istrato rs, Inc.

S hield  B enefit A dm in istrato rs, 
founded by S partan  11 years ago, 
prov ides em ployee  benefit 
m anagem ent for Spartan  S tores, 
Inc. and  its retail custom ers.

ONLY LICENSED MICHIGAN COMPANY

Consistently Voted #1 for Customer 
Service in the Industry!

Leading Edge 
Technology, 
Experience 
& Service!

ECURITY

• Utility 
Payments

•Pre-Paid 
Phone Cards

•Check Cashing/ 
Advances

MONEY ORDERS 
1-248-304-1900
Building Quality in a Crowing M arket 

Discover Security Express Money Orders

SECURITY EXPRESS OFFERS YOU:
• Profits from Increased Store Traffic 

• Low Cost

• Money Orders In Seconds

• Speed Reporting and No Bookkeeping

• Expert Sales Consultation

Security Express Money Orders

S erv ices a lso  inc lude  benefits  
ad m in is tra tion  fo r non-superm arke t 
re la ted  c lien ts. In add ition  to  benefits 
c la im s serv ices  fo r se lf-funded  and 
fu lly  insured  health  benefit program s. 
S h ield  B enefit A dm in istra to rs 
p rov ides cu stom ers  w ith  related  
insurance  p roducts, such  as life 
insu rance  and  esta te  p lann ing . T he 
com pany  is licensed  fo r M ichigan. 
Indiana, O hio , Illino is  and  W isconsin.

B enefit S o u rce . Inc. w as founded 
in 1985 and p rov ides consu lting  and 
th ird  party  adm in is tra tion  serv ices for 
flex ib le  benefit p lans, a lso  know n as 
ca fe te ria  benefit p lans. B enefit 
S ource, Inc. hand les s e lf  funded 
m edical, d en ta l, v ision  and d isability  
benefit plans.

S h ie ld  B enefits A dm in istrato rs,
Inc. w ill be operated  as a  separate 
com pany . It w ill re tain  its present 
nam e, staff, and  o ffices, accord ing  to 
S teven F riend, p residen t o f  B enefit 
S ou rce . Inc. W illiam  M . Hill, 
p residen t o f  S hield  B enefit 
A dm in istrato rs, w ill con tinue  in that 
capacity  under the new  ow nership .

On-line grocer 
to deliver to 
Southeast 
Michigan

S outheast M ichigan grocery  
custom ers m ay soon have the option 
o f  buy ing  the ir g roceries on the web 
and have purchases over $50 
delivered  fo r free from  a  L ivonia 
d istribu tion  center.

W ebvan G roup  Inc. o f  C aliforn ia 
and A shley C apital LL C  o f  N ew  York 
C ity plan to  open an internet grocery 
d istribution  cen ter in the fo rm er site 
o f  Ladbroke D etroit R acing  C ourse 
(D RC).

W ebvan w as founded in June,
1999 and is operating  in the San 
F rancisco  Bay area. It sells fresh 
foods, including m eat and seafood 
and nonperishab le products, non- 
prescrip tion  drugs, a lcohol, tobacco 
and ready-to -eat m eals. T hey deliver 
w ithin 30 m inutes o f  the appointed 
tim e prom ised  to  a 50-m ile  radius.

W ebvan is expected  to  lease 
300,000 to  400 ,000  square feet at 
A shley C ap ita l’s L ivonia Corporate 
C en ter at M illennium  Park (form erly 
D R C ). A shley  has expansion  p lans at 
the site fo r four w arehouses. The 
cen ter w ill include freezers and 
coolers.

T he L ivonia cen ter w ould employ 
900  people w ithin three years.

M ichigan E conom ic G row th 
A uthority  has granted  W ebvan a 
$23.4-m illion state tax credit over 15 
years, it w as reported by the Detroit 
Free Press.
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AFD elects new chairman, welcomes new board members

The A ssociated Food D ealers o f 
M ichigan (A FD ) nam ed S am  D allo 
its new chairm an o f  the board.

Dallo, o f  W est B loom field, is the 
ow ner o f  tw o In ‘N ' O ut convenience 
stores in Pontiac. An ow ner o f  
convenience stores since 1979, D allo 
opened his first In ‘N ’ O ut Food Store 
on Kennett A venue in 1981. He 
opened the second In N ’ O ut Food 
Store on U niversity D rive in 1986.

Dallo has been an A FD  m em ber 
for nearly 20 years and a board 
m em ber for 12 years. He was 
previously vice chairm an o f 
legislation and prior to  that he served 
as secretary. D allo is past chairm an o f 
A F D 's Political A ction C om m ittee, 
past co-chairm an o f  the G o lf O uting 
com m ittee and m em ber o f the Turkey 
Drive Com m ittee.

“W hen I was first starting my

business, I w anted to  see th ings 
change. I thought I could  do  these 
th ings m yself but soon realized  that in 
o rder to m ake change, I w ould have to 
be part o f  an organ ization , D allo  said, 
“ I jo ined  A FD  and found that in 
num bers there is strength .”

D allo adds, "T he food industry  is 
changing rapidly. W e have to  work 
harder than before to  keep up with 
new  technology and governm ent 
regulations. W e m ust at the sam e 
tim e stay focused  on the custom er in 
o rder to  have success.”

T ak ing  D allo ’s form er position as 
vice chairm an  o f  future planning is 
T e r ry  F a r id a , president o f  V alue 
C en ter M arkets in W arren and 
L ivonia. O ther officers elected  are as 
follow s: F re d  D ally , ow ner o f  
M edicine C hest in D etroit, is the vice 
chairm an o f  legislation; G a ry  D avis, 
president o f  Tom  D avis & Sons Dairy 
C o., in O ak Park becam e the vice 
chairm an o f  m em bership; R onn ie  
J a m il,  co-ow ner o f  M ug & Jug 
L iquor Store in B erkley and 
Farm ington Hills takes the position  o f  
treasurer; and C h r is  Z e b a r i  o f  New 
H udson Food M arket in N ew  H udson 
is the new  secretary.

A FD  w ould  like to ex tend  a w arm  
w elcom e to  three new  m em bers o f  its 

board  o f  
d irectors. 
Board
m em bers serve 
th ree-year 
term s.

J a m e s  
H ooks o f 
Sou th fie ld  w ill 
rep resen t the 

in terests o f  retailers on the A FD  
Board o f  D irectors. H ooks is 
p resident o f  M etro  F oodland in 
D etro it and Ferndale Foodland. He 
opened these stores in 1984. He 
started w orking  in the grocery  
business 30 years ago w ith K roger. 
H ooks has been active w ith A FD , the 
B ooker T.
W ashington 
B usiness 
A ssociation  and 
is a  lifetim e 
m em ber o f  the 
D etroit C hap ter 
o f  the N A A CP.

T om
W a lle r , o f

S terling  H eigh ts, is presiden t of 
C R O S S M A R K  S ales and M ark e tin g 's  
D etro it d iv ision , located  in P lym outh . 
W a ller becom es a supp lie r d irec to r 
fo r the A FD  board. He has been in 
the food industry  fo r 28 years, 20  o f  
those w ith C rossm ark . H e serves on 
the M uscu lar D ystrophy  A ssociation  
N ational B roker A dviso ry  B oard  and 
is a past p residen t o f  the D etro it F ood 
B rokers.

M a r ty  M ille r  o f  R ochester, is a lso  
a new  A FD  
supp lier 
d irec to r. He 
held  an 
adv iso r

 position  fo r
the board  last 
year. He is 
vice p resident 
o f  sales for 
C oca C ola 

B ottlers o f  M ichigan and  w orks at the 
d iv ision  headquarters  in B elleville . 
M iller has held th is position  fo r four 
years w ith  responsib ility  for sales 
volum e, prom otional program m ing  
and all sales related  ac tiv ites. H e has 
been w ith  C oca C o la  for ten  years.

Out With the Old... In With the New!
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Remember, if you still 
have the original 
Kansmacker, sign up 
for the spring time 
tune-up special. Just 
call or fax for details!

“The Original 
In Reverse 
Vending, 
Serving 

Michigan 3 
Grocers For ' 

Over 15  
Years!”



Superior Dairy 
introduces new 
Rock ‘n Pour 

milk bottle 
design

D an S oehn len , P residen t o f  
S u perio r D airy , announced  tha t they 
w ill ro llou t out a new , consum er 
friend ly  m ilk  bottle.

C alled  the “ R ock n Pour, S uperio r 
D airy  w as the first dairy  in the nation  
to  take on the revo lu tionary  new  
design , w hich  incorpora tes the 
fo llow ing  features:
• A  fron t-m ounted  spout fo r easier 
pouring
• L igh t Safe p lastic  that keeps light 
out, pro tecting  the m ilk ’s nutrients; 
yet it is translucen t enough  to  see 
level o f  m ilk  inside
• A tapered  bo ttom  that a llow s 
consum ers  to  pou r m ilk w ithout 
lifting  the bottle
• R ecyclab le and reusab le p lastic

T he R ock  ‘n P our is availab le  in 
tw o consum er packages: the single 
th ree-lite r design  and the conven ien t 
2-pack. T he th ree-lite r (101 .4  
ounces) is considerab ly  larger than a 
half-gallon  (64 ounces) and  slightly  
sm aller than  a gallon  (128 ounces).

T he 3 -liter is designed to  target 
sm aller fam ilies w here milk 
consum ption  on a gallon  basis is 
d ifficu lt and the half-gallon  is not 
quite  enough.

T he 2-pack (202.8 ounces) is for 
h igh  quan tity  m ilk users. It is 1.6 
gallons and a llow s consum ers to 
com fortab ly  carry  3 gallons in one 
trip . O ther im portan t advan tages are:
• S quared  con tem porary  design  
m eans ea sier to store in refrigerator
• S m aller s ize is easier to  handle than 
a gallon
• The 2-pack a llow s ha lf the m ilk to 
stay fresher in an unopened con tainer 
during  typical consum ption
• Larger handle m akes the R ock ‘n 
Pour easier to m ove and m anipulate
• H andle and size m ade it easier for 
seniors, ch ildren  and arthritics to use

T he Rock ‘n P our bottle was 
developed  fo r S uperior D airy by 
C reative Edge. The bottle was 
designed by consum ers through 
extensive testing  and m arket research, 
including focus groups and consum er 
studies.

Skim  (non-fat), 1 % , 2  % and 
W hole M ilk are currently  available in 
the Rock n Pour. O ther sizes w ill be 
available w ith o ther products in the 
near future.

For m ore inform ation, call Tom  
D avis & Sons D airy at 
1-800-399-6970.

Just in time for 
Valentines Day,

Truffle Trivia
H ave you eve r w ondered  how  the 

truffle fungi cam e to share its nam e 
w ith  those balls  o f  so ft choco la te?  
S om e en terp ris ing  soul d iscovered  
that truffles could  be preserved  in 
brandy  o r port. T he a lcohol absorbed 
the flavor and odo r o f  the tru ffles and 
w as then used  to m ake candy. T oday 
it is rare to  find a  choco late  truffle 
m ade in such  a w ay. T he nam e has 
com e to  m ean sm all ba lls  o f  soft 
choco la te  ro lled  in cocoa that 
resem ble the shape and  co lo r o f  the ir 
nam esake.

Have you examined your 
Visa and MasterCard Processing 

Program lately?

Good News! AFD and Michigan Bankard™ Services (MBS) have low Visa and 
MasterCard processing rates for AFD members! Since 1966, MBS has helped 
thousands of merchants keep their credit and debit card processing costs low, and 
their customer service high.

26 ......A FD  Food & Beverage Report, February 2000

To find out why so many merchants choose MBS to process their credit card 
transactions over other processors and to get the new rate, call MBS 
today at (800) 848-3213, option #2.

Michigan
National



UDV-NA Welcome new members!
The Associated Food Dealers o f  M ichigan welcomes these new Retail 

Members who have jo ined  in October through December 1999:

United Distillers & Vintners North America

Proud sponsors of AFD’s 
84th Annual Trade Dinner

Beecher Beer & Wine 
B ill’s IGA 
Bonnie & Clyde 
Buscem i’s Party Store 
Busy Bee
Butcher Boy M arket 
Citgo/Sizzlin Quick 
C ornw ell’s Country Store 
County Line 
C raig’s Food Center 
Crystal Mt. Party Center

E & J Food M arket 
G eorgie’s C om er 
H ank’s C-Stores 
K ing’s IGA 
Lickety Split 
M anhattan M arket Place 
O ’Briens Supermarket 
O riginal B uscem i’s 
Shiaw assee M arket 
Shortstop
Snyder Lake Party Store

Steve D eY oungs Big Top 
M arket
Sutton D rugs Party Store 
Team  O ne Food Stores 
Things & M ore Party Store 
T nang le Oil 
W oodcraft M arket 
Zains Party Store
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Midwest Ice Corporation
14450 Linwood 

OcI.roiL Michigan 48258

— For all your Ice Needs—

• Block Ice • Ice Cubes • Pebble
• Custom Sculptures • Ice Bowls

• Dry Ice • Rock Salt • Lemon Chill 
— Free Delivery in Metro Detroit Area—

Call or Fax your order today!

313-868-8800 o r 313-868-1115

NATIONAL
Proud Sponsor of the 

Associated Food Dealers' 
84th Annual Trade Dinner. 

Good Luck in the 
New Millennium!

Oakland retailers get help 
collecting NSF checks 

under $1,000
T he O ak land  C oun ty  P rosecu ting  

A tto rney ’s o ffice  has recently  
im plem ented  a Bad C heck  R estitu tion  
P rogram  w h ich  is av a ilab le  to 
businesses and  ind iv iduals in O ak land  
C oun ty . T he C oun ty  w ill pu rsue 
restitu tion  o f  the N S F  check  as a 
crim ina l m atte r, a t no  co st to  the 
app lican t.

N on-su ffic ien t fund (N SF ) checks 
are e lig ib le  fo r the p rogram  if:

• T he am ount o f  the check  does 
not exceed  $ 1,000,

• T he check  w as rece ived  in 
O ak land  C oun ty  fo r goods or 
serv ices and deposited  in a bank 
w ith  the presum ption  tha t it w as 
good  at the  tim e o f  accep tance,

• A  pho to  I . D. num ber (d riv e r’s 
license, state iden tification  card ) 
w as recorded  on the check  at the 
tim e o f  the transaction ,

• A  statu to ry  no tice has been 
sent to the check  w rite r a llow ing 5 
days to  m ake the check  good.

• T h e  bad check  is subm itted  to  
the C o u n ty ’s p rogram  w ith in  90 
days  from  the date  on the check.

•  A  B ad C heck  C om plain t 
F o rm  m ust be p repared  (sim ple 2 
page fo rm ) to  accom pany  the 
N S F  check.

B ad check  w rite rs  m ust m ake 
good  on the check  an d  attend  an 8 
hou r sem inar on financial 
responsib ility  to  avo id  p rosecution . 
T hey  m ust a lso  pay  the co s t o f  the 
sem in ar ($150), w hich  funds the 
en tire  p rogram  at no  expense  to the 
taxpayers. T he C oun ty  has processed  
a few  thousand  com plain ts  since the 
p rogram  began in M arch  1999 and 
c la im s a  good rate  o f  success for 
subsequen t co llections.

It is a  sound business prac tice  to 
reco rd  a  pho to  I.D . num ber on every  
check  you  rece ive  and  on ly  accept 
checks w ith  to d a y ’s date.

F o r a  brochure on the B ad C heck 
R estitu tion  P rogram  and Bad C heck 
C om plain t F orm s con tact: O akland 
C oun ty  P rosecu ting  A tto rney , Bad 
C heck  R estitu tion  P rogram  
(800) 225-7133  o r  M s. U na H epburn, 
C om m unity  R elations 
(248) 922-3586.
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Spartan S tores, 
Inc. has announced 
the fo llow ing new  
appointm ents:

D avid M. S taples 
to  v ice-president- 
finance and  ch ie f 
financial officer.

Spartan appoints and promotes

Staples

He com es from 
Kmart Corporation.

Joel B. Barton is 
named president o f 
Family Fare Inc., 
Spartan S tores’ 
retail superm arket Barton

subsiderary  
m ade up o f  47 
stores. B arton 
w as em ployed  
w ith R aley’s, a 
retail
superm arket 
chain  in 
C alifornia .

Berg Joseph R.
W hite to  p resident o f  the C -S tore 
C om panies o f  Spartan  S tores, Inc. 
W hite w ill assum e responsib ility  for 
L & L/Jiroch  d is tribution  C o ., J.F. 
W alker, Inc. and U nited W holesale 
G rocery  Co.

P rom otions 
w ere announced  
fo r the fo llow ing: 

T hom as C. 
B erg  has taken 
the new ly  titled 
position  o f  
d irector, 
m arketing  

White serv ices. H e w as
prom oted  from  d irec to r co rporate  
brands.

K enneth A. K urzyniec has been 
p rom oted  to  m anager co rporate  
brands. H e form erly  held  the title o f  
superv iso r o f  priva te  label sales.

Sharon  D u ty  has 
been p rom o ted  to  
the position  o f  
d irec to r, 
o rgan iza tional 
learn ing  and  change 
m anagem ent. She

Kurzyniec

w ill a lso  be 
responsib le  for 
the a lignm ent o f  
Spartan  S tores 
U niversity  
in itia tives.

Monitor Sugar 
announces elections, 

promotions
M onitor Sugar board o f  d irectors 

elected Kim berly K. M artin , treasurer 
of M onitor Sugar C om pany. M artin 
retains her responsibilities as 
controller, a position she has held 
with the com pany since 1988.

Cher Beiser w as prom oted from 
sales coordinator to  the position o f 
custom er service m anager. Beiser 
will be responsible for all facets o f  the 
custom er service area including order 
processing. Beiser began her career 
at M onitor Sugar C om pany in the 
marketing departm ent in 1986.

MLCC
Commissioner 

Podolsky retires
Seym our E. Podolsky, a 

com m issioner o f  the M ichigan Liquor 
Control Com m ission, has decided to 
retire after eight years o f  service. He 
was appointed by G overnor Engler in 
August o f  1991.

Podolsky retires for the second 
lime, having had a full career in the 
family wholesale w ine and beer 
distributership until it w as sold in 
1988.

In 1997, during his service to the 
commission, the privatization o f the 
liquor industry took place.

Podolsky looks forw ard to 
spending m ore tim e with his family.

Kar Nut promotes 
Zebari

Direct store delivery (D SD ) nut, 
meat and candy supplier K ar Nut 
Products prom oted John Zebari to 
division m anager-route sales. His 
new responsibilities include direction 
of the sales m anagem ent team , DSD 
marketing strategies, purchasing o f 
non produced/distributed goods and 
territory developm ent. K ars’ direct 
store delivery system reaches 
Michigan, Ohio. Indiana and parts o f 
Illinois, Kentucky. W est V irginia and 
Pennsylvania. Kar Nut has been an 
AFD ntember since at least 1957, as 
fa r  back as A FD docum entation goes.

For security. 
For fitness. 

For protection.

For you. For life.
For convenience.

For options. 
For re liab ility .

For so many reasons, choose

Blue Cross 
Blue Shield 
Blue Care Network
of Michigan

For information about Blue Cross coverage available to AFD 
members, please call Judy Shaba at 1-800-66-66-AFD.

www.bcbsm.com

Blue Cross Blue Shield of Michigan and Blue Care Network are independent licensees of the Blue Cross and Blue Shield Association. 
 1998 Blue Cross Blue Shield of Michigan
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AFD receives Spirit of Detroit award

Norman Yaldoo, University Foods (above) and AFD President Joe 
Sarafa (below) are presented with the “Spirit o f Detroit" Award by 

Detroit City Councilman Kenneth Cockrel, Jr. for their support o f his 
2nd Annual Turkey Drive.

F R I E N D S

CENTRAL DISTRIBUTORS OF BEER, INC

leve rag in g  o p p o rtu n ity  th ro u g h  te c h n o lo g y

CALL CONVENTION SERVICES AT 202-452-8444 ext. 536
http://tech.fmi.org

FEBRUARY 20-22, 2000 
SAN FRANCISCO,  CA
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Retailer Profile

The sweet aroma of success

by Ginny Bennett
Just a  few m iles north from  the 

busy intersection o f  M -53 and M -59 
is the tiny tow n o f  D avis in Ray, 
M ichigan; the postal designation  for 
about 2,800 people.

Davis is the hom e o f  V ince &  Jo e ’s 
Party Store, ow ned by the S apienza 
family and located on R om eo Plank 
Road, one mile north o f  26 M ile. The 
family also ow ns a M obil M art at the 
com er o f 26 M ile Road and R om eo 
Plank.

V ince & Joe’s is located in the 
center o f  D avis, w here flat farm  fields 
stretch as far as the eye can see.

V ince & Jo e’s does a steady 
business in spite o f  the low  density 

 population o f  the neighborhood. 
Romeo Plank is a main artery to the 
nearby expressw ays, so m any people 
stop by on their way to and from 
work or their daily business.

V ince & Jo e’s Party S tore is 
approxim ately 3,300 square feet and 
carries a typical convenience store 
stock w ith a few additional Italian

Convenience store items 
are not the store’s main 
draw. Instead it’s pizza, 
Vince & Joe’s specialty

groceries. H owever, convenience 
store items are not the store’s main 
draw, instead it’s the pizza— V ince & 
Joe’s specialty. The store also serves 
up a com plete carry-out m enu o f  fine 
Italian and American cuisine.

The menu says that V ince & Jo e’s 
pizza is different and it is true. One 
step in the door and custom ers are 
enveloped by the warmth and the 
smell of the genuine article. A rom as 
of hot bread, pungent sauces, spices 
and garlic perm eate the store. The 
Sapienza family uses the finest Italian 
mozzarella cheeses and all hom em ade 
ingredients.

Vince & Joe’s has also been called 
on to cater large events like w eddings 
for up to 250. The Ford plant to  the 
north is also a good source o f 
business. During the past holiday 
season, the family catered at least 
eight Ford com pany parties, serving

fifty people at each one.
T he Italian m enu is the specialty 

o f  Rosa Sapienza. The food is all 
prepared by her from  recipes she 
brought w ith her from  Italy. Rosa 
m et and becam e engaged to Joe 
Sapienza at 16 years o f  age in their 
Sicilian village o f  M ontelepre, near 
Palerm o. T hey w ere m arried 32 
years ago and cam e to  the U nited 
States, first to New York and then a 
year la ter settling in D etroit. Joe 
found his niche as a m ason in the 
cem ent construction field.

The m anual labor w as literally 
“back breaking.” Joe becam e 
disabled w ith a disc injury and he 
w as forced to  find another w ay to 
support his fam ily, w hich by now 
included V ince and Joe, Jr.

V ince w as 17 and Joe, Jr. w as 15 
w hen the fam ily built the small store 
in Davis. Both boys had w orked in

their u n c le 's  fruit m arket from  an early 
age. T he ir grocery  experience and 
the ir M o th er's  cooking expertise  
helped the fam ily choose  a 
convenience store as a w ay to m ake a 
living.

Today the sons take turns 
alternating  betw een the M obil M art 
and the fam ily store. T hey w ork 10 
hour days. T he fam ily also  has tw o 
full and eight part-tim e em ployees.

By 9 :00  a. m.. R osa is already 
rem oving som e o f  the 60 daily  loaves 
o f  fragrant, hard, crusty Italian bread 
from  the b ak e r's  oven. She also 
m akes sandw iches, her ow n sauces—  
w hich are bottled under the V ince & 
Jo e ’s label— sausages, ravioli and 
m anicotti. Som e item s are ready-
m ade, som e are fresh frozen and 
o thers, like the lasagna, are m ade-to- 
order w ith 24-hour notice. T he 
w eekends are the busiest w hen they

sell m ore p izzas and a lso  o ffe r an 
ex tended  m enu w hich  inc ludes 
canno ti and  tiram isu , tw o  traditional 
Ita lian desserts .

V ince & J o e ’s has the specialty  
cheeses, red  w ine v inegars, la rge 
con ta iners  o f  o live  oil, hom e m ade 
biscotti and  a good variety  o f  Italian 
cond im ents and  p roducts to  round  out 
a special m eal.

T hat o ld  adage, “noth in  says lov in ' 
like som eth in ' from  the oven ,” really  
suits the S ap ienza story.

R osa and Joe have raised  tw o fine 
sons tha t help the ir paren ts and  regard 
them  w ith deep  affec tion . Both 
young m en are now  m arried  and their 
w ives som etim es w ork at the stores. 
T he young m en appreciate  the ir 
fam ily  ties and  look forw ard  to trips 
to Italy. T he fam ily  takes turns 
v isiting  the ir paternal g randm other, in 
her nineties, and o ther fam ily 
m em bers.

W hen R osa is n 't  busy preparing  
food fo r the store, she m ay be 
preparing  a big fam ily  d inne r to take 
hom e. Father Joe helps her out, 
alw ays tak ing  tim e to  m ake 
conversation  w ith custom ers. In 
addition  to  fam ily  get-togethers,
V ince and Joe Jr. like to  p lay ice 
hockey. Joe Jr. p lays once a w eek. 
V ince is a lso  com m itted  to finishing 
his degree in accounting  at W alsh 
C ollege. H e m ay not need a  degree to 
pursue his o ther ca ree r goal, real 
esta te , but he is de term ined  to  get it.

T he fam ily has already 
investigated  possib le  new  sites fo r an 
additional store.

A new  location w ould  require the 
fam ily  to  spread  the w arm th out. A 
conven ience store w ith the appeal o f  
V ince & Jo e ’s w ould be hard to 
duplicate. For one thing, there is only 
one Rosa!

C ustom er loyalty  is ensured  w ith 
one sn iff o f  V ince & Jo e ’s Party  Store 
and the friendly w arm th that envelops 
anyone that enters. L eaving  the store 
laden w ith hom e m ade b iscotti, a 
fresh bread  loa f and one o f  R o sa 's  
affectionate sm iles m akes a custom er 
feel like they have had a big hug. The 
fresh bread arom a lasts all day in the 
car.

N o m atter from  how  far aw ay they 
com e, custom ers alw ays find their 
w ay back for m ore Italian specialties 
and a “hug” from  the Sapienzas.Vince (left) and Joe Sapienza in front o f the market that hears their names.

A FD  Food & Beverage Report, February 20 0 0 ...... 3 1



Member Profile

Suburban News/Magazines grows... 
one retailer at a time

By Michele MacWilliams
T h e  K assab  b ro thers, T ony , R obert 

and  R od, see the ir com pany  as a sm all 
business  -  ge tting  b igge r quickly . 
“W e ’re not the ‘M icro so ft’ o f  
d is tribu tion  serv ices yet,” says Rod. 
B ut he w o u ld n ’t m ind it if  they w ere.

S uburban  N ew s/M agazines is a 
supp lie r o f  m agazines, p rim arily  for 
the retail food industry . The com pany 
w as started  in 1991, w hen the three 
K assab  b ro thers saw  a n iche to fill. 
S uburban N ew s/M agazines 
concen tra ted  on the sm all, 
independen tly  ow ned  conven ience 
s to res tha t the la rger d istribu tion  
serv ices d id n 't  w ant to  serve.

A ll three bro thers had  been  in the 
retail food business befo re  this 
ven tu re and they understood  the needs 
o f  the independen t g rocer and 
conven ience  store ow ner. “A t the 
beg inn ing  w e w ere not com peting  
w ith  the m ajo r m agazine supp lie rs,’ 
says R od. “W e concen tra ted  on the 
sm all stores tha t w ould  do  from  $50 
to  $150  a w eek  in m agazine sales.”

T he b ro thers 
stress tha t serv ice is 
the ir strength . T hey 
w ork  d irectly  w ith  
th e ir  custom ers, 
m ak ing  ce rta in  that 
all requests  are  dealt 
w ith  personally .
“O u r d rivers stock 
the racks and 
rem ove old 
m ateria l,” says Rod.
T h is is a serv ice that 
la rger d is tribution  
com pan ies 
som etim es canno t 
affo rd  to provide.
S uburban N ew s/
M agazines m ay be custom er driven , 
but it is a lso  techno log ically  savvy. 
A ll o rders are com puterized  for 
accuracy  and speed.

T rucks m ake w eekly  stops at all 
stores tha t they serve.

S uburban N ew s/M agazines has 
seen  som e trem endous grow th  spurts 
in its relatively  short life. Starting

w ith  ju s t  five 
m agazines, they now  
can  o ffer
app rox im ate ly  1,500 
m agazine titles  to the ir 
custom ers.

T he b ro the rs’ 
hands-on  app roach  has 
bu ilt its cu stom er base 
ju s t as qu ick ly  as they 
have added m agazines 
to the ir p roduct line. 
“ I f  a  cu sto m er runs out 
o f  a  specific  m agazine 
during  the w eek and 
they need m ore , w e 
w ill get the p roduct to 
them ,” R obert adds.

T hey  began business w ith  a 
w arehouse in W arren , serv ing  the 
M etro  D etro it area. T oday that 
w arehouse em ploys 20 peop le and 
uses 11 ca rgo  vans to d istribu te its 
p roducts. T he W arren  w arehouse 
serves retail s to res th roughou t the 
M etropolitan  D etro it area, including 
W ayne, O akland, M acom b, M onroe

and  L iv ingston  coun ties.
L ast Ju ly  the b ro thers expanded  

opera tions  to  serve  re ta ilers  in the 
F lin t/S ag inaw /B ay  C ity  area. Rod 
K assab  and T om  C ho lagh  run the 
second  S uburban  N ew s/M agazines 
w arehouse , w hich  is located  in Flint. 
H e is proud to  say tha t in less than 
seven m onths, the F lin t w arehouse is 
a lready  serv ing  o v e r 100 retailers. 
“O ur trucks now  go  north  to M idland 
and B ay C ity , and  as fa r  w est as 
L ansing ,” he adds.

T he K assab  b ro thers are  proud o f  
the ir co m p an y ’s qu ick  grow th  and 
a lso  o f  the fact tha t they  still and  will 
a lw ays p rov ide personal serv ice. “ In 
ju s t e igh t years, w e have grow n to 
becom e the eighth  largest secondary  
supp lie r in the nation , serv ing  over 
700  re ta ilers,” R ob beam s.

Perhaps S uburban  N ew s/ 
M agazines w ill never be as large as 
M icrosoft, but at the rate  that they are 
grow ing , any th ing  is possible!

TELECOM...
UNRAVELED

Associated Food Dealers is pleased to announce a 

partnership with IDM I Telecommunications.

So many telecom companies to choose 

from . . . such a mess of confusing offers. 

LDMI gives your business 

straight-forward benefits including:

• Competitive rates.

• Real people customer service 

24- hours a day, 365 days a year.

• Face-to-face consultation on your 

telecom needs.

• No Fees, No Minimum and No Contract. 

Six (6) second rounding.

Call 888-806-LDMI (5364) for simple telecom 

solutions and savings.
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Cuervo Gold establishes new island nation
Situated on eight areas in the 

pristine British V irgin Islands is a 
funky new island nation that is 
anything but ju s t another pretty 
Caribbean hide-aw ay. I t’s the 
Republic o f  C uervo G old. D efect 
Now!

Fans o f  the w orld ’s best-selling 
tequila can experience the C uervo 
party lifestyle at the C aribbean Island 
acquired by Jose C uervo and 
designated the w orld’s 192nd nation. 
This new tequila hom eland boasts 
virtually everything a nation should 
have. A Republic o f C uervo G old 
flag bearing the tagline. “N ation o f 
Untamed Spirits,’’ flies overhead and 
an official constitution guarantees the 
rights o f  its citizens “21 or o lder” to 
party on w ithout undue restriction in 
the pursuit o f life, liberty and 
margaritas. It even has a ch ief export 
crop-lim es and an official sp o rt-  
beach volleyball.

According to the founding fathers, 
the Republic w as founded to  provide 
consum ers w ith a legitim ate platform  
to express their irreverent and spirited 
personality w ithout fear of 
persecution o r social condem nation. 
The only rule on this island is...there 
are no rules! Today, the island 
functions as a haven for refugees 
from political correctness, where 
freedom of lifestyle supplants 
freedom  o f  speech.

“This is the first tim e in record 
history that a new civilization has 
been created for absolutely no 
reason,” said Steve G oldstein, vice 
president o f public relations for Jose 
Cuervo tequila. “W hen w as the last 
time that happened? N o lofty goals, 
declarations o r pretenses encum ber 
this new Republic. Its sole purpose is 
to exist for no purpose-although there 
may be an occasional beach party for 
refugees and other outcast from  the 
‘political correctness’ m ovem ent.”

The Republic o f Cuervo G old was 
originally discovered, along with 
what is now the British Virgin 
Islands, by C hristopher Colum bus. It 
was inhabited by the A raw ak and 
later the Carbe Indians. The island 
was deserted from the 1700’s until the 
20th century, when W est India 
fishermen occasionally used the 
island as a fishing camp. In 1936, the 
island was bought by American 
author Roh W hite and his bride,
Rodie. He later w rote the book “Tw o 
on the Isle,” which becam e a classic 
1950’s movie starring John 
Cassavettes and Sidney Poitier. On 
January 27, 1996, this very island was 
rechristened and presented to the 
world as the Republic o f Cuervo 
Gold.

During its first year o f  existence 
the Republic legitimized itself as a 
new nation with several events that 
are sure to be part o f  the history 
books. First A m bassador Dan

C ortese , o f  M TV  and 
M elrose Place fam e, 
led a p ro test in front 
o f  the U nited N ations 
after a request fo r a 
seat in the G eneral 
A ssem bly  was 
ignored. Later last 
year, the R epublic o f 
C uervo G old staged a rather 
unconventional political 
conven tion  alongside the 
R epublic N ational C onven tion  in

San D iego.
T he headline 

perfo rm er w as 
rock-n-rol! First 
B rother R oger 
C lin ton , and his 
band, “P o litics.” 
T here w as loud, 
raucous m usic, 
p lenty  o f  

m argaritas and as 
m uch po litics as 

can  be expected  from  a nation  w hich

dec lares  itself, "a  sovereign  stale w ith 
no po litical parties, ju s t pa rties .”

T he R epub lic  o f  C u erv o  G old  
experience  ex tends far beyond  the 
beautifu l b lue-g reen  w aters o f  the 
C aribbean . W ithout even sinking  
you r toes in the sand, you  experience  
th is island nation , and  even becom e 
an offic ial c itizen , thanks to  a sp irited  
c itizensh ip  drive in the U nited States.

See Cuervo Gold,
Page 35

You can
Find out how Ameritech Pay Phone 
Services can help you . . .
• Keep customers in your store longer
• Assure quality and satisfaction — a key to repeat business
• Provide top-notch pay phone service without taking time away from running

your store

from
our experience.

Your Single Source 
for pay phone services

800 809-0878
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Legislator Profile

Representative Artina Tinsley 
Hardman is dedicated 

to helping others

by Kathy Blake
State  R epresen tative 

A rtina  T in sley  H ardm an 
takes personal care and 
in terest in her com m unity .
D istric t 3 on D e tro it's  east 
s ide, w here she has lived 
her en tire  life. A freshm an 
D em ocrat, H ardm an has 
been a licensed  practical 
nurse w ork ing  in various 
health  fields fo r ov er 30 
years. She is accustom ed  to 
caring  fo r people and says 
her p red isposition  for 
nurturing  com es from  her 
m other w ho had  eight 
children. H ardm an in turn 
took care o f  both her m other 
and father w hom  both died 
w ithin 10 m onths o f  each 
o ther last year.

“W hatever I can do  to help better 
the quality  o f  life fo r m ankind is w hat 
m akes me feel good. 1 find m yself 
a lw ays being a nurse first, says 
H ardm an."

T he representative served as 
 H ealth Services Superv iso r for 

D etro it Job  C orps C en ter for 1 1 years.
H ardm an changed  careers but kept 

her focus on help ing  people w hen she 
w ent to w ork for her sister. D etroit 
C ity  C ouncilw om an A lberta 
T insleyT alabi. W orking as a 
legislative assistant in city 
governm ent w het her appetite for 
po litics and she decided  to run for 
state rep resentative. H ardm an 
chooses to call herself a public 
servant as opposed to a politician.

“ I saw  a need to have my 
com m unity  represented  in Lansing. I 
w ant a clear connection  betw een our 
state and local governm ent and felt 
my com ing to  Lansing w ould help 
bridge that gap .” H ardm an says.

H ardm an is a m inority  w hip and 
serves on the fo llow ing com m ittees: 
Fam ily and C hildren  Services; Senior 
H ealth . Security  and Retirem ent and 
G am ing and C asino  O versight.

H ardm an currently  has a bill 4282 
and 4283 in the Fam ily and Civil 
Law. The "G randparent b ill"  w hich 
allow s grandparents to  have tim e with

their grandch ild ren  w hen parents are 
d ivorced  or not inclined to  allow  
grandparent access. The bill has been 
sitting in com m ittee since M arch o f 
last year.

O n the Fam ily and C h ild ren 's  
Services com m ittee several bills have 
passed out o f  com m ittee and have 
been voted on by the full house floor 
that she has opposed. Drug testing 
and finger im aging for w elfare 
recipients are an exam ple.

H ealthcare is m ost im portant to 
her. She believes access to quality 
m edical care is param ount. 
"H ealthcare is not a privilege, it 's  a 
right. " H ardm an says. "People 
should have access to  good m edical 
care throughout the state. W e need to 
make sure that H M O 's  and other 
healthcare providers are g iving the 
best m edical care to  our citizens. 
Seniors are particularly  affected by 
the lack o f funds. Seniors need more 
help w ith their prescription 
m edicines. The state has a 
responsibility  to  m eet the health  needs 
o f the poor and o ther disadvantaged 
people. H ealthy people m ake healthy 
em ployees. W e need to  continue to 
do  w hat we can to ensure every 
citizen  has access to som e form  o f 
health care,' says H ardm an.

As D etro it’s econom y resurges,

construc tion  in her d istric t 
has accelerated  w ith 
num erous housing  
deve lopm ents and additions 
to  existing  ones. 
"S om ew here  in the plans, 
I 'm  sure there w ill probably  
be a new  g rocery  store or 
tw o  to  accom m odate the 
influx o f  new  residen ts,' 
adds H ardm an.

R epresen tative H ardm an 
is keep ing  busy w ith a new  
position  as ch a ir fo r the 
M ichigan L egislative B lack 
C aucus. "W e have already 
begun to  m eet and form  our 
com m ittees. O ur focus is to 
conduct tow n hall m eetings 
across the state, ta lk ing  to 
the general public abou t the 

im portance o f  voting and o f  being 
coun ted  in the upcom ing census," 
says H ardm an.

A lw ays involved in her 
com m unity , the rep resen tative is a 
m em ber o f  several church  and civic 
groups. She is a board m em ber o f 
C oalition  A gainst B illboard 
A dvertising  o f  A lcohol & Tobacco. 
She is a m em ber o f  P artnership  for a 
Drug Free D etroit, Em pow erm ent 
Z one C om m unity  Prevention 
C oalition , the C hurch  Intervention 
Project (C IP). the N A A C P and the 
S outheastern O ptim ist Club.

H ardm an is a board m em ber for 
M ack A live, Inc., a com m unity  group 
w hich helps raise consciousness about 
illnesses, disease and substance 
abuse.

A stew ard fo r her church. Saunders 
M em orial A frican M ethodist 
Episcopal C hurch, she is also 
president o f  the senior cho ir and 
enjoys singing for the Lord. D uring 
her free time, she visits w ith her 
fam ily and friends. “Fam ily is very 
im portant to  m e.” she adds.

To reach R epresentative H ardm an 
call (517) 373-1776, e-m ail 
ahardm an@ hou.se.state.m i.us or write 
State Representative. The H onorable 
A rtina T insley-H ardm an, P.O. Box 
30014, Lansing, M ichigan, 48909- 
7514.

Interactive 
Shopping —  
The Next Big 
Idea: Chips

 Prepared by the Grocery Manufacturers of America

by Bill James, GMA Senior Vice 
President fo r  Industry Affairs

C hips on the shelves w ill be the 
nex t b ig  idea in retailing . N ot potato 
o r  to rtilla  ch ip s  -  a lthough  they are 
still a  g rea t idea -  but m icro-sensors 
tha t w ill be em bedded  in to  product 
packag ing  to  in terac t w ith  store 
techno logy . In the nex t decade, w e’ll 

i see the pow er o f  to d a y ’s com puter 
“b o x ” evo lve  in to  po ten t m icro  chips 
found everyw here  -  and  the shopping 
experience  w ill nev e r be the same.

W ith  m icro  sensors em bedded  into 
p roduct packag ing , shopp ing  carts, 
store shelves, and ch eckou t counters, 
tod ay ’s concep t o f  “so lu tion  selling’’ 
w ill transfo rm  into to m o rro w ’s 
in teractive store -  w here ideas and 
so lu tions that m ake sense fo r your 
lifesty le  w ill be the focal poin t o f  the 
shopping experience .

Im agine how  the pow er o f  
techno logy  could  change the w ay we 
shop in the fu tu re ...

O n m y shopping trip  in this new 
w orld , I begin  by sw iping  my 
personal data  card  th rough a sm art 
reader attached  to the shopping cart. 
M y card  serves as a personal valet 
th roughou t the visit and  guides me to 
the right cho ices quick ly  and 
efficien tly . S ince m y data  card  knows 
every th ing  from  my current 
cholestero l level to  my m onthly 
budget, the shopping list that pops up 
on the screen  attached to  m y cart is 
already ta ilored  to my specific  tastes 
and need -  and it know s w h a t’s 
already in my pantry and w hat 
au tom atically  needs to  be replenished.

R ight now  I 'm  w atching  my diet, 
so  I know  I w ant som ething  on the 
hea lth ier side fo r d inn e r tonight. A 
box o f  pasta beckons. I sw ipe the box. 
w hich is em bedded  w ith a m icro 
sensor, over my sm art reader, and 
things start to get interesting. First, a 
few recipes pop up, providing me 
with som e ideas on w hat to make 
tonight.

M y personal card  already knows 
I 'm  allergic to  shellfish, so fettuccine 
with shrim p isn 't an option. I decide 
penne with tom atoes and garlic 
sounds appetizing , and  the ingredients 
for the recipe are added to  my 
shopping list. Plus, the locations for 
those item s are d ig itally  m apped out 
so I d o n 't have to w aste tim e scanning 
the shelves for o live oil and fresh 
basil.

N ext. I 'm  alerted  that an in-store 
dem o is taking p lace in aisle I I. 
w here the ch e f is preparing Italian 
specialties -  including my penne dish 
-  and a w ine stew ard  is sam pling the 
just-a rrived  B eaujo lais N ouveau. I

Continued on next page
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don't have m uch tim e to  w atch the 
entertainment, but I check  it out long 
enough to learn how  to  qu ick ly  peel 
tomatoes. I eyeball a decadent 
looking cheesecake d isp layed nearby, 
but after scanning it over my sm art 
reader. I 'm  dism ayed to leant ju s t a 
slice o f the cheesecake w ill put my 
daily caloric intake over the top  -  
guess I forgot about those three p ieces 
of pizza 1 had for lunch. I op t for 
angel food cake instead.

A fter com pleting w hat’s on my 
list, I rem em ber my w ife is hom e w ith 
a cold and in need o f  som e relief. 
Using the electronic pen attached to 
my shopping cart screen, I w rite in 
the words "chest cold’’ and  a list o f 
items appear -  cough m edicine, throat 
lozenges, tissues, ch icken soup,

Bar code update
Retailers and w holesalers have 

been receiving letters from  attorneys 
representing the Lem ei son 
Foundation claim ing ow nership  o f  the 
bar code scanning process. The 
Foundation is asking that retailers 
sign license agreem ents providing for 
the paym ent o f  fees to the Foundation 
based on a percentage o f  each 
com pany’s gross sales.

A “Com m on Interest G roup" has 
been form ed by FMI and other 
associations and the law firm o f 
Pillsbury, M adison and Sutro. LLP 
has been retained to provide 
inform ation about these claim s. If 
you would like additional inform ation 

I call FMI Vice President and General 
 Counsel G eorge Green at 
(202)220-0613.

Cuervo Gold
Continued from page 33

| Bars and restaurants across the 
 country, dubbed official em bassies, 
are hosting "asylum  nights" where 

 consumers can live the island 
experience, register for citizenship 
and qualify to win trips to the new 
Republic.

Consum ers in coastal cities should 
look for "U ntam ed Spirit." the official 
flagship o f the Republic o f  Cuervo 
Gold, which plies east and w est coast 
waters dropping anchor at waterside 
bars and restaurants to spread the 
island gospel. M ainlanders should be 

 on the lookout tor Nation C itizenship 
 Buses cruising inland cities.

W eather conditions at the Republic 
of Cuervo Gold arc near perfect. 
Temperatures average between 70 
and 80 degrees during the I'all/winter 
months and 75 to 85 degrees in the 
spnng/summer season. The island 
boasts beautiful sand beachfront, 
along the w orld 's most unusual bar 
which trumpets the claim , "best 
margaritas in the free w orld." O ther 
facilities include tropical villas, a 
restaurant, bout dock and gift shop.

To find out how you can 
experience the Republic o f Cuervo 
Gold, call I 800 152-JOIN o r visit 
Hie- Cuervo website at http://

o range ju ice , and  cham om ile tea. T o  
my surprise , I ’m d irected  to ju s t one 
aisle, w here each  o f  these item s is 
m erchand ised  toge ther in a  “cold 
rem edy” disp lay . W hen I scan each  o f  
the item s ov er my sm art reader. I ’m 
rem inded that low -sodium  chicken 
soup is a b e tter option  fo r my w ife, 
w ho  has high blood pressure.

C heckout is a breeze. M y item s 
have all been scanned th rough my 
sm art reader, so  th e re ’s no need to 
unload all o f  m y groceries on to  the 
conveyor belt. I s im ply  run my data 
ca rd  th rough the checkou t scanner 
and m y bill is deducted  from  the debit 
option o f  my data  card.

N ow  tha t’s w hat I ca ll a sm art 
shopping experience.

ASSOCIATED FOO D DEALERS: 

Congratulations on your 
2000 Trade Dinner!



Spring into fitness

Are bioengineered foods safe?
You ve probably heard something 

lately about fo o d  biotechnology, 
bioengineering or genetically 
modified foods. But right now you 
may have more questions than 
answers about what exactly 
bioengineering is, how it affects the 
foods you eat. and whether these 
products are safe fo r  you, your fam ily  
and our environment.

The Food Marketing Institute 
(FMl), believes that a well-informed 
consumer makes the best fo o d  
choices. In that spirit, FM l prepared  
this overview o f  food  bioengineering, 
including suggestions on where to 
f in d  additional information about this 
issue.

Food bioengineering 
What is it?

F ood b ioeng ineering  is the use o f  
genetic  science to crea te  new  products 
from  p lants o r an im als. T he process 
can  range from  ex tensions o f  
trad itional hybrid  breeding  techniques 
to  the deve lopm ent o f  new  foods that 
could  not be accom plished  in nature.

B ioengineering  a llow s sc ientists to 
identify  an individual gene that 
governs a desired  trait, copy that gene 
and insert the copy into o ther plant 
cells. S ubsequent breeding  and 
selection techn iques identify  the cells 
that successfu lly  duplicate  the desired 
tra it and  develop  them  into new  plants

fo r com m ercial use. This genetic 
m odifica tion  can  be used, for 
exam ple, to  crea te  crops that grow  
faster, ripen m ore slow ly, o r are 
resistan t to  d iseases and pests.

M any ex isting  food products are 
currently  being  m odified  through 
b ioengineering , as illustrated  in the 
fo llow ing chart:

What about safety?
In the U nited States, 

b ioengineering  is m onitored by 
several federal agencies, including the

F ood and D rug A dm in istration  
(FD A ), the U .S. D epartm en t o f  
A griculture (U SD A ), and the 
E nv ironm ental P ro tec tion  A gency 
(E PA ). Each agency  is charged  w ith  a 
d iffe ren t ro le , but the u ltim ate goal is 
to  en su re  the safety  o f  food products 
in this country .

From  F D A ’s W eb site: “ ... a food 
o r food ingredient developed  by 
genetic  eng ineering  m ust m eet the 
sam e rigorous safety standards as 
o ther food products, and FDA  has 
broad authority  to take legal action 
against a substance that poses a 
hazard to  the pub lic .” FD A  considers 
m ost b ioeng ineered  crops as 
inherently  safe to  ea t as long as they 
use genes already present in the food 
supply. F or m ore inform ation  on 
regulatory policy , see:

h ttp ://w w w .fda .gov .

What are the 
concerns?

A lthough there has been extensive 
review  o f  these products, there are 
scientists w ho believe the effec ts  o f 
genetic m odification o f  plants and 
anim als have not yet been adequately 
studied and researched. They believe 
that m ore tim e is needed to  fully 
understand the consequences o f  this 
technique before it is allow ed to 
proceed. O thers are concerned that 
b ioengineering w ill create new  crops 
that could be harm ful to  the 
environm ent. Still o thers believe this 
science raises eth ical, religious or 
m oral issues. For m ore inform ation 
on these issues, visit the C itizens for 
Health W eb site, w w w .citizens.o rg . 
O ur governm ental regulatory agencies 
have begun an ongoing d ialogue to 
address these and o ther concerns.

What about Europe?
In Europe, recen t food safety 

p rob lem s (w hich  w ere not related  to 
b ioeng ineering ) have heightened 
public concern  abou t all issues 
invo lv ing  food and food safety . In 
fact, several E uropean U nion member 
nations have banned im ports o f  
gene tica lly  m odified  p roducts. One 
reason  fo r th is d iffe rence  in attitudes 
ou tside the U nited  S ta tes is tha t our 
m ajo r trad ing  partners do  not have an 
equ ivalen t to o u r F ood and Drug 
A dm in istration  (F D A ) to regulate  the 
deve lopm ent o f  b ioeng ineered  food.

What about labeling?
In the U nited S tates, the FD A  

determ ines labeling  requirem ents. 
F oods produced  from  bioengineering 
have to be labeled  w hen the new  
product has a “m aterial ch a n g e” from 
its conven tional coun terpart. Labeling 
w ould be required , for exam p le , if  a 
food p roduced  through 
b ioeng ineering  con ta ined  a new 
sw eetener o r a pro te in  derived  from a 
food that com m only  causes allergic 
reactions (e.g ., those w ho are allergic 
to peanuts). A lthough  the 
b io technology com pan ies are  now 
vo luntarily  subm itting  the ir 
b ioengineered  products to FD A  for 
review , there is no absolu te 
requ irem ent fo r them  to do so  for all 
o f  their products. The grocery 
industry  believes that consum ers have 
a right to expect an FDA  safety 
review  for all b ioengineered  foods.

What is the grocery 
industry’s position?
• C onsum ers have a basic right 

to  know  the relevant inform ation 
about the products that they buy, 
including inform ation  about 
genetica lly  m odified foods o r foods 
contain ing  genetica lly  m odified 
ingredients. W e support the role and 
responsib ility  o f  FDA  to determ ine 
appropriate  food labeling.

• C onsulta tion  w ith FDA 
should be carried  out for all 
genetically  m odified foods or food 
ingredients. Such consultation  should 
include a safety review  and a 
determ ination  as to appropriate 
labeling.

• FDA should establish  criteria 
for “C M  F ree” and "non-G M  
ingredient” labeling. The Federal 
Trade C om m ission  (FTC ) should 
develop  guidelines for advertising 
claim s about food bioengineering.

GMO campaign 
coming soon

N ow  that the controversial sheep-cloning  issue, w hich 
raised m ore than a few  eyebrow s, has been pushed to  the 
back  burner, the em erg ing  debate on genetically  
m odified  foods is com ing  to  the forefront. W ill “G M O - 
free” hangtags be the w ave o f  the fu ture? W ill reading 
labels becom e m ore com plex  as consum ers seek G M O - 
free products at the grocery  store? T he C am paign  to 
Label G enetically  E ngineered  F oods (C LG EF). a 
S eattle -based  g rass-roots organization , is counting  on it.

It appears that G rocery  M anufacturers o f  A m erica 
(G M A ) is launching  a m ultim illion-dollar cam paign to 
convince A m ericans tha t genetically  engineered  foods 
are safe and beneficial, but C L G E F  is w arning 
corporations prom oting th is experim ental technology 
that no am ount o f  m oney is m ore pow erful than 
organized  grassroots activism .

G M A  spokesperson G ene G rabow ski says, “W e want 
to  crea te  an environm ent w here people are encouraged to 
com e forw ard. It’s d ifficu lt in E urope now  to  speak 
abou t b io technology w ithout being jeered . W e hope that 
s ituation w on’t arise in the U nited S tates.”

For details, see h ttp ://w w w thecam paign.org .
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CLASSIFIED
CRESCENT MARKET FOR SALE— Grocery, 
produce, specialty foods, salad bar and juice 
bar. 1150 sq. ft. west side Ann Arbor campus 
location. Close to Michigan Stadium. Ample 
parking. (734) 668-2935; Ask for Lutfi

FOR SALE— Ray's Food Center. Full line of 
groceries and frozen food Beer. wine. Lotto, 
check cashing, money orders and fax. Lottery 
sales average $12,000 weekly. Located 
between U. of D. and Marygrove College 
campuses. Building and business for sale. 
Building 10.000 sq. ft., business 5,000 sq, ft. + 
basement. For more info call Ray at (313) 861- 
0252.

PARTY STORE FOR SALE— Great income. 
Good neighborhood. Border of Detroit and 
Dearborn. Deli, pizza, beer and wine. Fredd or 
Joe (313) 849-5440. Call nowl 
PARTY STORE— Independent grocery and 
party store with a rental house included in price. 
Sale price does not include inventory. Dpn't let 
this great opportunity get away. Ask for Gene 
Miletti at Haynes Real Estate. (734) 242-8484, 
or call (734) 289-3787

PARTY STORE FOR SALE— Detroit’s west 
side. SDD/SDM 84 x 30 ft. In business for 65 
years. Established neighborhood clientele. 
Serious inquiries only. Please ask for Leroy at 
(313)898-5559

DOWN RIVER PARTY STORE FOR SALE— High 
i traffic area. Well established - in business for 
42 years. SDM, SDD, Lotto. Building and 
business. Terms available. Contact Mike Kelly, 
State Business Brokers (810) 469-3333.

FOR SALE— Ice cream dipping merchandiser. 
Master-Bilt model #DD88 (91 "w x 28’d x 37"h), 
Stainless steel top with white exterior body. 
Displays 16 flavors and stores 14. Excellent 
condition $1,195 or best offer Call (517) 723- 
5500 and ask for Dave.

PARTY SHOPPE— Beer & wine, grocery, lotto, 
frozen Coke, money orders, fax. Store sales 
$10,000/week. Lottery sales $3,800/week 
Business $160,000 w/ $80,000 down.
$1 ,425/month lease Call (248) 545-3500.

FOR SALE— Supermarket, SDD. SDM.
Lottery, safe area in Detroit Contact Eddie at 
(313) 925-0511.

SDD LICENSE FOR SALE:— Highland Park 
Will accept all reasonable offers Call (248) 
548-2900, ext 3033.

MARKET DELI FOR SALE— 3,300 sq ft Ann 
Arbor, central University of Michigan campus 
location, student clientele. Owner is retiring. All 
newly remodeled including new equipment. Call 
(734) 741-8303. ask for Bill.

LIQUOR STORE.PHARMACY w/LOTTERY 
FOR SALE— 5,000 sq ft Between Chalmers & 
Conners Ask for Mike at (313) 331-0777. 

ESTABUSHED PARTY STORE— Port Huron. 
Ml Highly populated, high traffic area. SDD, 
SDM  and Lotto Owner retiring Call (810) 985- 
5702, leave message

IMPERIAL CENTER INC.— Beautiful New
Center, located in Farmington Hills on 9 Mile 
Road west of Middlebelt— next to Target, Kohl's, 
F&M and nine (9) screen United Artist Movie 
Theater Great business opportunity! 10,000 sq. 
ft available for lease You may lease as little as 
1,600 or take all 10,000 sq. ft. Make your 
dreams come true! Excellent location for 
produce market, dollar store or any other ideas 
you may have For more information, please 
call Jerry or Anthony Yono at (248) 442-2035

DETROIT PARTY STORE FOR SALE—
Business and building for sale SDD/SDM and 
Lottery 32 x 40 ft. Please ask for Al at (313) 
934-2991 between 8 a m. and 3 p.m. SER IO U S 
INQUIRIES ONLY!

ESTABLISHED, NEWER PARTY SHOPPE—
Pori Huron, Michigan 6,000 plus sq. ft. Liquor, 
beer and wine Large Lotto sales. First class— 6 
year old equipment and building. Excellent 
location and clientele!! Contact Bob Greene, II, 
Moak Real Estate. Inc— (810) 985-9515 for 
more info.

A F D 2000  

Trade Show

Carnival of 
Savings
April 17 & 18 

Burton Manor
Livonia

North Pointe
Insurance Co.

Rated B++ (Very Good) 
by A.M. Best

North Pointe -
Michigan’s Leader 
in Liquor Liability 

for 12 years running!

Competitive Rates

Endorsed by AFD for 
11 consecutive years

Never assessable, no deductibles, 
policy fees or surplus lines tax

Available through the Independent 
Agent network with over 1,000 
agencies to serve you

1-800-229-NPIC 
1-248-357-3895 Fax

Admitted, Approved and Domiciled in Michigan

or call AFD at
1-248-557-9600 or 1-800-66-66AFD
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How’s your bank treating you?

Come to the bank that puts people first

Chocolate
------❖-------

“Jones” peoples
T here are few  foods tha t people State Bank

co n sid e r to  be add ictive. C hocolate  is _________ ______________
one o f  those few . C hocoho lic  o r  not,
the average A m erican consum es 11.7 
pounds o f  the confec tion  in various 
form s, co lo rs and flavors each year.
T h a t am ounts to ov er 3.1 billion  Farmington Hills . Fraser. Hamtramck . Madison Heights

pounds o f  choco late  consum ed  in the 
U  S .  p e r  y e a r .  www.psbnetbank.com Member FDIC

http://www.psbnetbank.com


SUPPORT THESE AFD SUPPLIER MEMBERS
AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor.......... (248) 852-3918
National Wine & Spirits......... (888) 697-6424
..................................................(888)642-4697
Encore Group/ Trans-Con, Co. (888) 440-0200

BAKERIES:
Ackroyd's Scotch Bakery

& Sausage..........................(313)532-1181
Archway Cookies....................(616) 962-6205
Awrey Bakeries, Inc................ (313) 522-1100
Dolly Madison Bakery........... (517) 796-0843
Interstate Brands Corp............. (313) 591-4132
Koepplinger Bakeries, Inc....... (248) 967-2020
Metz/Taystee Oven Fresh Bakery(734) 946-4865 
S & M Biscuit Dist. (Stella D'Oro) (810) 757-4457 
Taystee Bakeries......................(248) 476-0201

BANKS:
KPN Technologies (ATMs) .... (800) 513-4581
Michigan National Bank....... 1-800-225-5662
North American Interstate...... (248) 543-1666
Peoples State Bank................. (248) 548-2900

BEVERAGES:
Absopure Water Co................ 1-800-334-1064
Ak’Wa W ater............................(248) 627-3747
Allied Domecq Spirits USA .... (248) 948-8913
American Bottling....................(313) 937-3500
Anheuser-Busch Co...................(800) 414-2283
Arcadia Brewing Co..................(616) 963-9520
Bacardi Imports. Inc..................(248) 489-1300
Bellino Quality Beverages, Inc. (734)947-0920 
Brown-Forman Beverage Co... (313) 453-3302
Central Distributors..................(313) 946-6250
Coca-Cola Bottlers of MI
............................Aubum Hills (248) 373-2653
.................... Madison Heights (248) 585-1248
................................Van Buren (734) 397-2700
............................... Port Huron (810) 982-8501

Coffee Express.........................(734) 459-4900
Coors Brewing Co.....................(513) 412-5318
E & J Gallo Winery..................(248) 647-0010
Eastown Distributors................(313) 867-6900
Faygo Beverages, Inc................(313) 925-1600
General Wine & Liquor Corp. (313) 867-0521
Great Lakes Beverage...............(313) 865-3900
Hubert Distributors, Inc............ (248) 858-2340
Intrastate Distributing...............(313) 892-3000
J. Lewis Cooper Co...................(313) 278-5400
Jim Beam Brands......................(248)471-2280
Josulete Wines, Inc................... (313) 538-5609
L & L Wine World...................(248) 588-9200
Miller Brewing Company........ (414) 259-9444
NAY A, U SA ............................(248) 788-3253
O.J. Distributing, Inc.................(313) 533-9991
Oak Distributing Company ....(248) 674-3171
Pabst Brewing Co.....................1-800-935-6533
Pepsi Cola Bottling Group

-D etro it............................1-800-368-9945
-  Howell...........................1-800-878-8239
-P on tiac............................(248)334-3512

Petitpren, Inc............................. (810) 468-1402
Seagram Americas....................(248) 553-9933
Seven-Up of Detroit................ (313) 937-3500
Southcorp Wines North America .. (248) 795-8938
Tri-County Beverage............... (248) 584-7100
UDV-North America................(313) 345-5250
Vineyards Fine Wines............. (734) 284-5800
Viviano Wine Importers, Inc... (313) 883-1600

BROKERS/REPRESENTATIVES:
Acosta-PMI ............................ (248)737-7100
Bob Arnold & Associates........ (248) 646-0578
CrossMark................................(734) 207-7900
The Greeson Company............ (248) 305-6100
Hanson & Associates, Inc.........(248) 354-5339
J.B. Novak & Associates......... (810) 752-6453
James K. Tamakian Company . (248) 424-8500
Marketing Specialist, Inc.......... (248) 626-8300
S & D Marketing..................... (248) 661-8109

CANDY & TOBACCO:
American Vending Sales........ (248)541-5090
Brown & Williamson Tobacco (248) 350-3391
Philip Moms USA................... (313) 591-5500
R.J Reynolds........................... (248)475-5600

CATERING/HALLS:
Emerald Food Service............. (248) 546-2700

Farmington Hills Manor......... (248) 888-8000
Karen’s Kafe at North Valley .. (248) 855-8777
Nutrition Services....................(517) 782-7244
Penna’s of Sterling.................. (810) 978-3880
Southfield Manor.................... (248) 352-9020
St. Mary's Cultural Center...... (313) 421-9220
Tina’s Catering........................ (810) 949-2280

DAIRY PRODUCTS:
Golden Valley D airy.............. (248) 399-3120
Melody Farms Dairy Company (313) 525-4000
Pointe Dairy Services, Inc....... (248) 589-7700
Stroh's Ice Cream..................... (313) 568-5106
Superior Dairy Inc................... (248) 656-1523
Tom Davis & Sons D airy........(248) 399-6300

EGGS & POULTRY:
Linwood Egg Company...........(248) 524-9550
Montgomery Egg.....................(517) 296-4411

FISH & SEAFOOD:
Seafood International/

Salasnek, Inc...................... (313) 368-2500

FRESH PRODUCE:
Aunt Mid Produce Co.............. (313) 843-0840
Sunnyside Produce..................(313) 259-8947

ICE PRODUCTS:
Midwest Ice Co........................ (313) 868-8800
Party Time Ice Co.................... (800) 327-2920

INSECT CONTROL:
Tri-County Pest Control......... (810) 296-7590

INSURANCE:
Blue Cross/Blue Shield......... 1-800-486-2365
Capital Insurance Group......... (248) 354-6110
Gadaleto, Ramsby & Assoc.....(517) 351-4900
IBF Insurance Group, Inc........ (810) 774-5300
Frank McBride Jr., Inc.............(810) 445-2300
Meadowbrook Insurance........ (248) 358-1100
North Pointe Insurance........... (248) 358-1171
Rocky Husaynu & Associates . (248) 988-8888
Willis Corroon Corp. of M I....(248) 641-0900

MANUFACTURERS:
Anthony's Pizza...................... (810) 731-7541
Eden Foods............................. (517)456-7424
Home Style Foods, Inc............ (313) 874-3250
Jaeggi Hillsdale Country Cheese... (517) 368-5990
Kraft General Foods............... (313) 261-2800
Monitor (Big Chief) Sugar..... (517) 686-0161
Nabisco, Inc............................. (248) 478-1350
Old Orchard Brands................ (616) 887-1745
Pack'Em Enterprises............... (313)931-7000
Philip Morris USA.................. (616) 554-0220
Red Pelican Food Products.....(313)921-2500
Singer Extract Laboratory......(313) 345-5880
Strauss Brothers Co.................(313) 832-1600

MEAT PRODUCERS/PACKERS:
Alexander & Homung............(313) 921-8036
BarS Foods............................(248)414-3857
Burdick Packing Co................ (616) 962-5111
Gainor's Meat Packing............(517) 269-8161
Hartig Meats...........................(313) 832-2080
Hygrade Food Products .........(248) 355-1100
Kowalski Sausage Company ... (313) 873-8200
Metro Packing....................... (313) 894^4369
Nagel Meat Processing Co......(517) 568-5035
Pack "Em Enterprises............ (313)931-7000
Pelkie Meat Processing......... (906) 353-7479
Potok Packing Co....................(313) 893-4228
Strauss Brothers Co................ (313) 832-1600
Wolverine Packing Company.. (313) 568-1900

MEDIA:
The Beverage Journal............  1-800-292-2896
Booth Newspapers................. (616) 459-1567
Detroit Free Press.................. (313) 222-6400
Detroit News.......................... (313) 222-2000
Detroit Newspaper Agency... (313) 222-2325
Michigan Chronicle............... (313) 963-5522
WDIV-TV4 ............................(313)222-0643
WJBK-TV2 ............................(810)557-2000
WWJ AM/WJOI-FM............ (313) 222-2636
WWWW-AM/FM................. (313) 259-4323

NON-FOOD DISTRIBUTORS:
Toffler Marketing.................. (810) 263-9110

POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips....... (313) 925-4774
Detroit Popcorn Company..... I -800-642-2676
Frito-Lay, Inc............................I-800-24FRITO
Germack Pistachio Co............. (313) 393-2000
Grandma Shearer's Potato Chips... (313) 522-3580
Jay’s Foods...............................(800) 752-5309
Kar Nut Products Company .... (248) 541-7870 
Nikhlas Distributors (Cabana). (313) 571-2447
Pioneer Snacks........................(248) 862-1990
Rocky Peanut............................(313)871-5100
Variety Foods. Inc....................(810) 268-4900
Vitner Snacks......................... (810) 365-5555

PR0M0TI0N/ADVERTISING:
J.R. Marketing & Promotions.. (810) 296-2246
JDA, Inc................................... (313) 393-7835
Market Advantage.................. (248) 351-42%
PJM Graphics..........................(313) 535-6400
Promotions Unlimited 2000 .... (248) 557-4713 
Stanley's Advertising & Dist... (313) 961-7177 
Stephen's Nu-Ad. Inc...............(810) 777-6823

RESTAURANTS:
Copper Canyon Brewery........ (248) 223-1700
The Golden Mushroom.......... (248) 559-4230
Palace Gardens....................... (810) 743-6420

SERVICES:
AAA Michigan....................... (313) 336-0536
Action Inventory Services...... (810) 573-2550
AirPage Prepay & Talk Cellular... (248) 547-7777
AirTouch Cellular................... (313) 590-1200
American Mailers................... (313) 842-4000
Ameritech Pay Phone Services 1 -800-809-0878
AMT Telecom Group............. (248) 862-2000
Ann Klempner Red Carpet Keim .. (734) 741-1262 
Automated Collection Systems (248) 354-5012
Bellanca, Beattie, DeLisle...... (313) 882-1100
Cellular One—Traverse City... (231) 922-9400
Central Alarm Signal................(313) 864-8900
Check Alert...............................(231)775-3473
Checkcare Systems.................. (313) 263-3556
Credit Card Center 4......... .......(248) 476-2221
Dean Nadeem Ankouny, JD

Attorney At Law.................. (810) 296-3%7
Detroit Edison Company........ (313) 237-9225
Eskye.Com. Inc...............................(317)632-3870
Follmer. Rudzewicz & Co., CPA. (248) 355-1040 
Frank Smith Re/Max in the Hills .... (248) 646- 
5000
Garmo & Co., CPA ................. (248) 737-9933
Goh's Inventory Service......... (248) 353-5033
Great Lakes News.................... (313) 359-1001
J & B Financial Products LLC (734) 420-5077 
Jerome Urcheck, CPA ... (248) 357-2400, x257
Karoub Associates................... (517) 482-5000
Law Offices-Garmo & Garmo. (248) 552-0500
Market P ros............................. (248) 349-6438
Metro Media Associates......... (248) 625-0700
Nationwide Communications.. (248) 208-3200
North American Interstate...... (248) 543-1666
Paul Meyer Real Estate.......... (248) 398-7285
Prudential Securities, Inc.........(248) 932-4480
Quality Inventory Services..... (810) 771-9526
Retail Accounting Service......(313) 368-8235
REA Marketing....................... (517) 386-9666
Safe & Secure Investigations, Inc.(248) 425-4775
Sal S Shimoun. C PA ............. (248) 593-5100
Security Express...................... (248) 304-1900
Southfield Funeral Home.......(248) 569-8080
Slaver & Souve, PC................. (734) 374-1900
Harold T. Stulberg. R.E., Broker

24 Hours ............................. (248) 351-4368
Telecheck Michigan, Inc..... ....(248) 354-5000
Travelers ExpressMoney Gram (248) 584-0644 
Western Union Financial Serivces (248) 888-7423 
Whitey's Concessions............. (313) 278-5207

STORE SUPPUES/EQUIPMENT:
Belmont Paper & Bag Supply . (313)491-6550
Brehm Broaster Sales............. (517) 427-5858
Culinary Products.................... (517) 754-2457
DCI Food Equipment............. (313) 369-1666
Envipco.................................... (248) 471 -4770
Hobart Corporation.................. (734) 697-3070
Kansmacker.............................(517) 374-8807

MSI/BOCAR Store Fixtures ... (248) 399-2050 
National Food Equipment

& Supplies......................... (248)960-7292
North American Interstate..... (248) 543-1666
Oreck Floor Care Centers.......(810) 415-5600
Serv-Tech Cash Registers......(800) 866-3368
Taylor Freezer........................ (313) 525-2535
TOMRA Michigan.................  1-800-610-4866

WH0LESALERS/F00D DISTRIBUTORS:
AK'WA Water Co....................(248) 627-4737
Capital Distributors................ (313) 369-2137
Central Foods....................... (313) 933-2600
Consumer Egg Packing Co..... (313) 871 -5095
EBY-Brown, Co...................... 1-800-532-9276
Family Packing Distributors.... (248) 644-5353
Fleming Company................. (330) 879-5681
Food Services Resources....... (248) 738-6759
Garden Foods........................ . (313) 584-2800
Gourmet International, Inc.....  1-800-875-5557
Hamilton Quality Foods........ (313) 728-1900
Hammell Music, Inc............... (248) 594-1414
I & K Distributing................. (734) 513-8282
Jerusalem Foods.....................(313) 538-1511
Kaps Wholesale Foods.......... (313) 567-6710
Kay Distributing.....................(616) 527-0120
Kramer Food Co..................... (248) 851 -9045
L&L Jiroch/J.F. Walker......... (517) 787-9880
Lipari Foods.........................I -(810) 447-3500
National Bulk Foods...............(313) 292-1550
Norquick Distributing Co....... (734) 254-1000
Robert D. Arnold & Assoc..... (810) 635-8411
S. Abraham & Sons................(248) 353-9044
Sherwood Foods Distributors.. (313) 366-3100
Spartan Stores, Inc.................. (313) 455-1400
Suburban News: Warren.........(810) 756-4000

Flin t.............(810) 785-4200
Super Food Services...............(517) 777-1891
SuperValu Central Region......(937) 374-7874
Tiseo's Frozen Pizza Dough .... (810) 566-5710
Value Wholesale..................... (248) 967-2900
Weeks Food Corp....................(810) 727-3535
Ypsilanti Food Co-op............. (313) 483-1520

ASSOCIATES:
American Synergistics............ (313) 427-4444
Canadian Consulate General ... (313) 567-2208
Livemois-Davison Florist....... (248) 352-0081
Minnich's Boats & Motors..... (810) 748-3400
Wileden & Assoc.....................(248) 588-2358
Wolverine Golf Club, Inc........ (810) 781-5544
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•Estimated number of winners Odds of winning: Match 5 of 5: 1 in 237.336; Match 4 of 5: 1 in 1.695; Match 3 of 5: 1 in 63; Match 2 of 5: 1 in 7 Overall odds 1 in 6. 
If you bet more than you can afford to lose, you've got a problem. Call 1-800-270-7117 for confidential help. (2/00)



Does your 
private label offer 

customers a Double 
YouhMoney-Back 

Guarantee?

Consumers reach for quality Spartan brand products over 4 .5 million times a 
week - a brand that offers them over 2 ,000 ways to save. While Spartan brand 
has enjoyed extensive consumer popularity and acceptance for over 45 years, 
it now carries a double-your-m oney-back guarantee! This instills even greater 
consumer confidence in Spartan brand products. And with Spartan retailers 

marketing Spartan brand at a higher gross and lower shelf price than national 
brands, they strengthen profits, enjoy a competitive advantage and build store 

and brand loyalty. Isn't it time you switched your private label to Spartan brand?

Take Advantage of Our Strengths.

Visit our w eb site at www.spartanstores.com

http://www.spartanstores.com
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